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1000 tonnes Landings | Aquaculture TOTAL Aqua.
(live weight) rate

Production 35 %
Imports 1525 430 1 955 22 %
Exports 419 73 492 15 %

{Consumption 1 568 602 2170 28 %]
self-sufficiency 30 % 41 % 33 %

Source : FranceAgriMer
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Fish 1228 1434 14 %
Molluscs 227 315 542 58 %
Crustaceans 89 81 169 48 %
Cephalopods 24 0 24 0%
TOTAL 1 568 602 2 170 28 %

Source : FranceAgriMer
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Species with consumption (live weight) > 100 000 tonnes

Oysters
Alaska pollock
Shrimps

Cod

@ Farmed
z Wild

Salmon

‘ Scallop
Mussels

Tuna
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Source : FranceAgriMer
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OVERALL PERCEPTION

fish

farmed fish

0% 20% 40% 60% 80% 100%

B Very good @ Good @ Not so good B Not good at all O Don't know

The farmed fish perception is not as good as for fish in general, but the average perception
remains quite good (> 60 %)
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BUYING PREFERENCES
B —
100%
B Aimost only farmed fish B Mostly farmed fish O Indifferent
B Mostly wild fish B Aimost only wild fish

Via.Aqua

Aquaculture + Marketing
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Note / 10

Fish buying criteria

The wild or farmed origin is
very important for 37 % of
the consumers and rather

important for 29 %.

Perception can change
according to the sex,
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Farmed Fish perception : consumers

(Fish farming better contributes to fish resource conservation than fishing does C [ 1
Farmed fish makes it easier to find the fish you want -
carmed fish dives hiaher value f g ! [ [ [ | | I I I
armed fish gives higher value for money
. o _ a7 1 [ [ | I I
Fish farming is more respectful of the environment C
N Farmed fish has more constant quality l l l
i o1 [ [ ] I I I [
Farmed fish offers more variety
Farmed fish allows for more pleasure l l l l
Fish farmi id it f ds than fishing d | | | |
ish farming provides more sanitary safeguards than fishing does
. [ ] I I I I [
Farmed fish stays fresh longer
Farmed fish has a better appearance l l l l l
o I I I I I I [
Farmed fish is fresher
. . [ ] I I I I I I [
Farmed fish retains its form better
Farmed fish is better adapted for invited guests l l l l l
'z Fish farmi ts fish welfare bett l l l l
ish farming respects fish welfare better
Fish farming inspires greater confidence than fishing does - l l l l
F d fish eat high lity feed th ild ht fish d : | | | |
armed fish eat higher quality feed than wild caught fish do
. s | I I I I [ [ |
Farmed fish is healthier
Farmed fish tastes better 5 l l l l l
o ] | I I I I [ [ |
N_ Farmed fish is more natural ; ; ; ;
T T T T T T T T T T 1
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
B Absolutely agree @ Mostly agree O Neither agree nor disagree B Mostly disagree B Absolutely disagree
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Farmed fish perception according to origin
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Fish Farmed  Marine French Organic Freshwater Local Farmed  Pond Fish
fish far.med farmed farmed farmed fish  farmed fish farmed farmed
Label fish fish fish fish fish overseas
Rouge

Information on the origin can improve consumer perception
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Restauration collective 41%
Restauration 319%
commerciale

Poissonneries || 14%
GMS 38%
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@ Fresh farmed fish O Fresh wild fish

Source : FranceAgriMer, Kantar, GIRA
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Supermarkets Fishmongers Wholesalers Restaurants

|+ Regularity | + Regularity + Regularity| [+ Price ]

+ Practicality + Price + Traceability + Practicality
'-;' + Global profitability + Practicality + Price ] + Sustainability
= | |(+ Price ] + Labels + Conservation + Traceability
N || + Traceability + Freshness + Aspect [+ Regularity |
8 + Freshness + Profitability + Freshness + Security

- Taste - Fish feed - Taste - Nutritional qualities

- Confidence - Naturalness - Profitability - Animal welfare
L;l - Nutritional qualities - Environmental - Confidence - Confidence
= || - Animal welfare respect - Fish feed - Naturalness
é - Fish feed - Confidence - Animal welfare - Taste
W (| - Naturalness - Animal welfare - Nutritional qualities | - Overall quality
= - Taste

Via.Aqua
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* Relative unawareness of characteristics of the seafood’s
ways of production

* Ambivalent perception of the farmed seafood

* Aquaculture has to convince the distribution channel and
the purchasing advisors
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Thank you for your attention
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