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Outline 

• 1.  Outcome indicatars:  Trade Performance 

Index 

 

• 2.  Result chains in the « missing middle »:  

Case study on Uganda  

 

• 3.  Other indicators:  participatory export 

strategy formulation and benchmarking of trade 

support insitutions 
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 An Effective Aid-for-Trade Partnership :  

Local Accountability and Global Review  

Adapted from : The Development  Dimension: Aid for Trade - Making It Effective , OECD 2006 
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MARKET ANALYSIS TOOLS – FREE SINCE 2008 
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Trade Performance Index  

Assessment of sectoral trade performance across countries 

and sectors both in absolute terms and rankings 

 
• For 184 countries 

 

• Provides a general profile and ranking for a country’s key export 

sectors grouped into 14 clusters as well as a series of static and 

dynamic indicators to assess each sector’s international 

competitiveness 

 

• Annual up-dates 

 

• On ITC web site www.intracen.org under Market Analysis Tools, 

Trade Competitiveness Map 
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Outlook… 
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Outlook… 
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UPTAKE OF MARKET ANALYSIS TOOLS  
 

• Usage  grown from about 30 national licences  (2,500 users) in 2002 to 

120,000  registered users in 218 countries and territories in 2010 

• ITC client survey - tools are most relevant and most used of ITC services 

• Capacity building : 350 face-to-face workshops from 2004 to 2010 (average 

of 50 per year) in 110 countries, with 8600 individuals trained 

• ITC’s now collecting data directly from national institutions (only HS6 trade 

data comes from UNSD)  - more current and more detailed data 

• Data sharing between ITC, WTO, UNCTAD, World Bank etc 

• ITC data and analysis used in World Bank’s World Trade Indicators, WEF’s 

Global Enabling Trade Report,  GTAP, MDG monitoring etc 
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UPTAKE OF TRADE PERFORMANCE INDEX  
 

• More limited target group than Trade Map, 

MAcMap, Investment Map 

• More technical 

• Low cost as a by-product of ITC’s market 

analysis tools 

• Up-to-date indicators on sector-specific 

outcomes and results of market forces for all 

countries 
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Purpose of Uganda AfT Survey 

• Exercise to identify linkages between Aid for Trade flows and 

Ugandan trade flows 

• Mapping of result chains from a business perspective in terms 

of  

• key determinants of competitiveness,  

• AfT flows into these areas 

• Improvement of services these areas 

• Change in actual export performance 

• Attempt to understand and overcome disconnect in AfT 

taxonomie between business sector and AfT providers 
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Approach of Uganda AfT Review 

• In 2010, ITC and the Uganda Export Promotion Board (UEPB) undertook 

a detailed survey of 20 trade associations/institutions and 100 enterprises to 

assess the impact and effectiveness of AfT, using stratified random 

sampling 

• Two interlinked questionnaires, administered through face-to-face 

interviews,  were developed for:  

- Exporting companies 

-  Associations 

• Both questionnaires are based on AfT categories to match aid flows to 

export flows and business sector opinion on AfT.   
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Aid for Trade Flow to Uganda 

• According to the OECD, Uganda has 

received a growing amount of Aid for Trade 

which reached an estimated US$ 460 million 

in 2008, equivalent to just over one quarter 

of ODA.  
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Aid for Trade Flow to Uganda (continued) 

• Data on the sectoral distribution of Aid for 

Trade (in disbursement terms) reveal that in 

2008 the largest share was absorbed by 

transport and storage (38%), followed by 

energy (27%) and agriculture (24%). All 

other sectors accounted for just 11% . 

• There is measurable increase in exports of 

agriculture, fisheries and industrial products. 

Export of services, notably, transport has 

also shown considerable increase. 
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Uganda Export Value and Aid for Trade Received, 2005/2008    
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There is an increase in exports of agriculture, fisheries and industrial products. 

Export of services, notably, transport has also shown considerable increase. 

 



Results of Business Survey 

 

Trade Associations Perceptions:  

0% 20% 40% 60% 80% 100% 

Energy supply 

Transport, logistics and storage 

Communications  

Customs efficiency 

Market access (trade policy) 

Trade support services 

Strong impact Some impact No impact 

Companies Perceptions:  

0% 20% 40% 60% 80% 100% 

Energy supply 

Transport, logistics and storage 

Communications  

Customs efficiency 

Market access (trade policy) 

Trade support services 

Strong impact Some impact No impact 
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Associations and companies have noted improved services in areas, energy, transport, 

telecommunications and business support services. Increased AfT in these areas are important 

factors in the improved competitiveness of exports.  

 Question: assess the impact of various factors on the ability to export. 



Results of Business Survey (continued) 

 

Perceived impact of services according 

to associations 

Perceived change in quality of services 

according to Ugandan companies 

16 

0% 20% 40% 60% 80% 100% 

Trade information 
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Strong impact Some impact No impact 

0% 20% 40% 60% 80% 100% 

Access to trade and market 
information 

Supply chain management 

Production process and quality 
assurance 

Marketing, promotion and 
branding 

Trade finance 

Improved Stayed the same Deteriorated 

Question: What is the perceived impact 

of services on the ability to export? 

Question: What is the perceived impact of 

the quality of services on the ability to 

export? 



Some Lessons 

• Major difficulties in harmonizing AfT taxonomy 

• Need to look at result chains in the missing middle 

• Survey confirms usefulness of consulting exporters and small 

businesses on the effectiveness of AfT.  

• Future surveys should  combine a cross-sectoral mapping of AfT 

and sector-specific close-ups or case stories in order to obtain 

detailed feedback on the types and uses of AfT and correlate 

these findings with export outcomes.  
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OTHER INDICATORS 

•Institutionalized PPP, e.g. export 

councils, competitiveness councils, 

etc 

•participatory national export 

strategy formulation  

•benchmarking of trade support 

institutions 
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