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OPENSPACE: GOOD PRACTICES UNDER THE SPOTLIGHT 

PRESENTERS 
11.00 -13.00 Monday 18 October 

First round 11.00-12.00 

Ref. Number Representing Name of the project Presenter(s) 

1.a Denmark & 
Sweden 

Educators’ seminars & Network creation Jakob Stolt 

2.a Germany Fostering academic entrepreneurship at Kiel University (CAU) Rüdiger Soltwedel and 
Heino Steentoft 

3.a Germany S3-enterprise – Student competition in entrepreneurship: a 
component part of the Entrepreneurship Education at the 
University of Greifswald 

Tatjana Simonova 

4.a Ireland Enterprising Ballymun Gerard McLoughlin 

5.a Italy  B-PLAN: Build personal labour acting in net Elisabetta Cannova 

6.a Italy European Alliance for Innovation (EAI) Imrich Chlamtac 

7.a United States Concept2Venture Business Plan Competition Rod Shrader 

8.a European Training 
Foundation 

ETF “Across-campus Entrepreneurial Learning” indicators for 
competitiveness and employability  

Olena Bekh 

9.a OECD LEED OECD LEED Programme cross country comparative study: 
Skills for Entrepreneurship   

Andrea-Rosalinde Hofer and 
Jonathan Potter 

Second round 12.00-13.00 

Ref. Number Representing Name of the project Presenter(s) 

1.b Finland International FINPIN conferences organised by the FINPIN 
Network (Finnish Entrepreneurship and Innovation Network 
for Higher Education) 

Marja-Liisa Neuvonen-Rauhala 

2.b Germany Entrepreneurship across the Campus Regina Krause 

3.b Italy D2t Start Cup Luca Capra and Laura Maffei 

4.b Italy Research Center for Young and Family Enterprise (CYFE) Tommaso Minola 

5.b Malaysia MSC Malaysia - Institutions of Higher Learning (IHL) Business 
Plan Competition (MIBPC) 

Meor Kamal Azhar and  
Suhaila Salleh 

6.b Portugal Centre for Entrepreneurship Education in Portugal (CEEP) Dana Redford 

7.b Tunisia The business plan competition “Entreprendre et gagner” Mohamed Rached Boussema 

8.b United Kingdom Prince of Wales Innovation Scholarship scheme (POWIS) Niall Mackenzie 
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  Denmark & Sweden (The Øresund Region)  REF. 1.a 

Name of the project Educators’ seminars & Network creation 

Background and rationale  

(max 7 lines) 

Enhancing entrepreneurship education demands dedicated work and effort among educators, researchers, 
and students in general, and university management in particular. The development of courses and 
initiatives is often bottom-up in many universities, institutions and departments, initiated and carried out by a 
single person or centres, and managerial support is crucial if the initiatives shall have a chance to live on 
and act as necessary elements in the development of entrepreneurial skills and competencies as well as 
enterprising behaviour. 

Thus, these “lone rangers” of educators have a need (and desire) to meet peers within their area and to 
establish networks and partnerships that can increase the number and quality of initiatives that will help 
creating “The Entrepreneurial University”. 

Aims and objectives 

(max 5 lines)  

Øresund Entrepreneurship‟s aim is to identify, nourish, and develop educators‟ competences, skills, and 
knowledge within entrepreneurship education. These train-the-trainer activities are often inspired and carried 
out by the educators and other stakeholders themselves, but we provide the platforms for this knowledge 
sharing and increase of knowledge within areas that we have identified in co-operation with the relevant 
partners as crucial and/or needed. The establishing of formal and informal networks is a necessary part of 
this development. 

Timeframe  An ongoing initiative which is a core aspect of the organisation‟s initiatives. An increase of (qualified) 
entrepreneurship educators in the region is necessary in order to secure an even better quality of 
entrepreneurship education. 

Annual budget and sources 
of financing  

Varying. Sources of financing are primarily the Danish and the Swedish Government and the local Øresund 
Regions in both Denmark and Sweden. 

Human resources  At the moment seven employees, three Swedes and four Danes (development & implementation). 
Secretariat staff from the Øresund University to support administration. 

Activities 

(max 5 lines)   

 Educators‟ Seminars” to deal with relevant and wanted issues and topics; 

 Study trips to places of interest and magnitude within significant areas. Reciprocal knowledge sharing; 

 Engaging business to participate in the development and executing of courses; 

 Database with entrepreneurship educators in the region; 

 Database with business people (private, public, non-governmental). 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

 Constant identification of areas and persons that will help to contributing to better education; 

 Building of international contacts and exchange of international better practices; 

 A stronger co-operation between business and academia. Going both ways! 

 Growth in competent and knowledgeable educators in the Øresund Region. 

Achievements and Results  

(max 5 lines)   

 Increased number of courses (co)-developed by universities (cross-disciplinary/cross-institutional/cross-
border); 

 Creation of formal and (more common) informal networks among entrepreneurship educators, especially 
within areas of mutual interest (social entrepreneurship, case writing, pedagogies/didactics etc.); 

 Bringing more practice into the education, building on and correlating with the theoretic 
bases/endeavours; guest lecturers, role play, business plan competitions, internships, blended learning, 
camps etc. 
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Main partners    The nine universities of the Øresund University, an umbrella organisation for the universities in the 
Øresund Region: 

Denmark: 

o University of Copenhagen; 

o Copenhagen Business School; 

o Technical University of Denmark; 

o The Royal Danish Academy of Fine Arts, School of Architecture; 

o Roskilde University. 

Sweden: 

o Lund University; 

o Malmö University; 

o Kristianstad University College; 

o Swedish University of Agricultural Sciences, Alnarp. 

 Øresund-regional business and governmental/public institutions as well as engaged individuals. 

 (University) incubators & hatcheries, student organisations, the innovation eco-system. 

Website   www.oresund.org/entrepreneurship   

Contact person Jakob Stolt (Director): jakob.stolt@oresund.org  

Phone +45 2810 9892 

 

http://www.oresund.org/entrepreneurship
mailto:jakob.stolt@oresund.org
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 GERMANY REF. 2.a 
Name of the project Fostering academic entrepreneurship at Kiel University (CAU) 

Background and rationale  

(max 7 lines) 

Throughout the last decade CAU has started to establish institutions and networks to foster academic 
entrepreneurship in the state of Schleswig-Holstein at large and at CAU in particular. Since CAU has 
achieved excellence in quite a few areas of basic and applied research the presumption is justified that there 
also is a broad potential for academic entrepreneurship which, as yet, does not seem to be sufficiently 
exploited.  

Aims and objectives 

(max 5 lines)  

The aim of CAU is to give academic start-ups a higher profile in its mission and to establish the appropriate 
institutional and incentive structures. At the end of the road there should be the Kiel Center for 
Entrepreneurship (KCE) as a focal point for CAU activities to this end. The immediate objective is to apply 
for five year funding sponsored by the Federal Ministry of Economics (FME); CAU was successful with its 
declaration of interest for the EXIST IV Programme and will receive funding for a six-month period to write 
the fully fledged application. 

Timeframe  The application for the EXIST IV funds is due in mid-2011. The timeframe for establishing the KCE is five 
years. 

Annual budget and sources 
of financing  

For the six months for writing the application CAU has received financial means from the FME (70,000 €). If 
the application is successful, CAU can expect about 1 mill. € annually for the five-year period. CAU will go 
for the KCE in any event and will provide additional means. 

Human resources  The CAU office for Technology Transfer (CEO Dr. Steentoft) has a staff of 2 persons, temporary workers 
and one external moderator (Prof. Dr. Soltwedel) for the employment in academic entrepreneurship. There 
are extensive networks within the university and with relevant outside institutions. 

Activities 

(max 5 lines)   

The intended activities will be formulated within an already institutionalised brain storming unit together with 
the network partners under the leadership of CAU vice-president Prof. Wolfram, Dr. Steentoft and Prof. 
Soltwedel. More details can most probably be given at the October seminar. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

CAU was successful with its application to former EXIST programmes and – when there was temporarily no 
outside funding – CAU funds were provided in order to continue the promising initiatives of the Technology 
Transfer Agency. The success with the application for funds to finance the drafting period until mid-2011 is 
encouraging for the initiative.  

Achievements and Results  

(max 5 lines)   

The Technology Transfer Agency of CAU is the central co-ordination office for start-ups out of all universities 
in Kiel and Flensburg (the border town to Denmark). CAU is a share holder in the Kiel Innovation- and 
Technology Centre (Kitz) and of a science park centre which are both adjacent to the campus. The Kitz has 
a potential of more than 6.000 m2 of space for academic start-ups (right now more than 160 firms of which 
about ca. 70% descend from the CAU. In 2009 it was awarded the title “Best Science Based Incubator” of 
CSES in Stockholm. 

Main partners   The universities of Kiel and Flensburg, the Chambers of Commerce, the City of Kiel, various Regional 
Development Agencies. The CAU is aiming at engaging KU Leuven R&D and Cambridge Enterprise and the 
CFE of the OECD to monitor the initiatives over time. 

Website   www.exist.uni-kiel.de (in German) 

Contact person Dr. Steentoft: hsteentoft@uv.uni-kiel.de and Prof. Dr. Soltwedel: ruediger.soltwedel@ifw-kiel.de 

http://www.exist.uni-kiel.de/
mailto:hsteentoft@uv.uni-kiel.de
mailto:ruediger.soltwedel@ifw-kiel.de
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 GERMANY REF. 3.a 
Name of the project S3-enterprise – Student competition in entrepreneurship: a component part of the 

Entrepreneurship Education at the University of Greifswald 

Background and rationale  

(max 7 lines) 

S3-enterprise encourages bachelor and master students in all fields of study to realise their own 
entrepreneurial project within six weeks. Teams of two to four participants are confronted with the challenge 
of identifying a business idea as well as designing a business concept and implementing it into the market. 
The available seed capital is only 3 Euro per person, further sponsors and support may be sought by the 
student teams themselves. A workshop programme to impart the necessary know-how for starting up an on-
campus micro business is offered. 

Comparable initiatives in Germany bear the names “5-Euro-Business”, “Fun-Entrepreneur-Competition” 
(Freie University Berlin) or “impACT3” (Jacobs University, Bremen). 

Aims and objectives 

(max 5 lines)  

We believe that entrepreneurship education and training must incorporate methods which support 
experiments and foster creativity, critical thinking and interaction. Therefore, we employ different teaching 
methods than just traditional lecture style teaching. Our so-called „action learning approach‟ stands for 
entrepreneurial teaching and learning methods that already imply entrepreneurial competence and talents 
which one aims to strengthen. Our seminars and courses have the learning goal of personal growth through 
improving reflection and interaction.   

Timeframe  One academic term (October to January / February). 

Annual budget and sources 
of financing  

Budget for an academic employee, budget for 7 workshops (team building, idea development, project 
management, marketing, financing, law, presentation skills training) and prize money (can be sponsored by 
local companies). 

Human resources  The teaching staff consists of one administrative member to support the teams. Two trainers who are 
acquainted with action learning methods are required. Co-operation with business sector representatives is 
beneficial. 

Activities 

(max 5 lines)   

The activities of participants include entrepreneurship training in workshops and seminars (theoretical 
phase). The process of idea refinement and their implementation during the competition phase as well as 
the documentation of the results in short reports and a final presentation, on which the jury bases their 
evaluation.  

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

An independent and highly motivated project team which uses its freedom for initiative, experiment and 
development while running the competition, i.e. creating the marketing materials, promoting, awakening the 
curiosity and the entrepreneurial spirit of the participants.  

Achievements and Results  

(max 5 lines)   

Entrepreneurship is a concept for personal growth and learning. Beyond their regular studies students apply 
creativity, problem-solving skills, innovation and interaction for realising their own start up project. Regarding 
quantitative results, it can be stated that up to 40 students annually participate in s3-enterprise. 

Main partners   Representatives of local companies, who judge the results and designate the winner. 

Website   www.gruenderbuero.uni-greifswald.de  

Contact person Tatjana Simonova: tatjana.simonova@uni-greifswald.de  

 

http://www.gruenderbuero.uni-greifswald.de/
mailto:tatjana.simonova@uni-greifswald.de
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 IRELAND   REF. 4.a 
Name of the project Enterprising Ballymun 

Background and rationale  

(max 7 lines) 

A Whole School Evaluation (WSE) Report critically evaluated the operations and performance of Trinity 
Comprehensive in 2008. The overall findings were a major source of dissatisfaction among educators, 
parents, students and community development workers. Our response within the Economic Development 
Section of the Ballymun Whitehall Area Partnership was to seek co-operation with the Transition Year (TY) 
Programme Manager in Trinity Comprehensive, the business teacher, and implement a pilot enterprise 
programme tailored to meet the needs of TY students in Ballymun.  

Aims and objectives 

(max 5 lines)  

To empower marginalised youth in areas of disadvantage by showing them how to run and manage their 
own business.  The initiative provided students with the opportunity to shape and enhance their own 
entrepreneurial skills through the medium of enterprise. Additional supports such as „Schools Principal 
Network‟, „Teachers Network Bulletin‟, and „Business Incubation Space‟ are developed in order to develop 
an area-based comprehensive and concerted education/enterprise support system. 

Timeframe  40 week training programme.  

Annual budget and sources 
of financing  

Ballymun Whitehall Area Partnership is a local development company that engages with schools and 
provides training for teachers to help students set up micro-businesses in Ballymun. Local Development 
Companies in Ireland are funded by The Local and Community Development Programme managed by 
Pobal on behalf of the Irish Department of Community, Equality and Gaeltacht Affairs. Cost for delivery of 
„Enterprising Ballymun‟ 5,000.00 €. 

Human resources  Teacher, teacher trainer, Network For Teaching Entrepreneurship (NFTE) Programme Support Officer, 
Partnerships Education Worker and Enterprise Development Executive.   

Activities 

(max 5 lines)   

Activities of the programme included sales, marketing, research, corporate social responsibility, and 
corporate governance. Students established and operated their business, and benefited in subjects such as 
Maths, English and IT. The programme encouraged young people to practice their decision making skills, 
team work and communication skills. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

Seven businesses were established during the NFTE programme. Collectively all of the businesses traded a 
profit of 1,700 €. „Trinity‟s Got Talent‟, won the Dublin regional final and made it to the NFTE National Finals, 
held in Dublin City University, in April 2010. Although not winning the three students were presented with an 
award on stage.  

Achievements and Results  

(max 5 lines)   

As one student explains, „It made me proud to be part of NFTE and proud to be part of Ballymun‟. All 19 
students have taken business studies for the remaining years of their second level education at Trinity 
Comprehensive. 

Main partners   Ballymun Whitehall Area Partnership partners with local banks, local Schools, local businesses, Ballymun 
Regeneration Limited, Dublin City Council, North Dublin Chamber of Commerce, Ballymun Job Centre, 
Health Service Executive, Department of Social Protection, Pobal and Network For Teaching 
Entrepreneurship. 

Website   www.ballymun.org  

Contact person Gerard Mc Loughlin (Enterprise Development Executive): gerard@ballymun.org  

Declan Dunne (CEO): declandunne@ballymun.org  

 

http://www.ballymun.org/
mailto:gerard@ballymun.org
mailto:declandunne@ballymun.org
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 ITALY (BELGIUM - BULGARIA - FRANCE - SPAIN - TURKEY ) REF. 5.a 
Name of the project B-PLAN: Build personal labour acting in net 

Re. No. 504648-LLP-1-2009-1-IT-LEONARDO-LPM 

Background and rationale  

(max 7 lines) 

The economic situation and employment difficulties lead to a consideration that business creation can be an 
answer to find a satisfactory working position and to promote economic development. Incentives policies for 
enterprises support new potential economic actors, who are mainly young people, women, migrants and 
those over 45. Technical assistance and support services mainly help individuals with business plan 
elaboration, taking almost exclusively into consideration market, economic and financial aspects, without 
taking into account personal and social dimensions, which play an important role in business success. 

Aims and objectives 

(max 5 lines)  

Our specific aims are: to provide updated tools to guidance operators, to support new economic actors in 
choosing self-employment solutions, raising the chances of success for start-ups through a competence 
approach towards business creation (entrepreneurial key skills); adaptation of times, manners and individual 
needs with the business idea (balanced growth); work on membership (team building); enterprise 
partnerships activation (mentoring & networking). 

Timeframe  October 2009 - September 2011. 

Annual budget and sources 
of financing  

Total Project Budget 517,597 € (24 months), supported by an EU Grant funding of 388,197 € and partners' 
co-financing of 129,400 € (LLP_Multilaterlal Project Leonardo da Vinci_Call 2009). 

Human resources  The staff is composed of guidance operators (bilan de competence method), researchers (education, social 
and economic fields), trainers (entrepreneurial and general management learning), and guidance and 
support services operators (enterprises incubators). 

Activities 

(max 5 lines)   

The project design foresees the development of activities in 8 work-packages: transnational data collection, 
guidance path design, guidance path test, guidance model definition, quality plan, dissemination, 
implementation, management. During the meetings and through the distance work, partners co-build plans 
and tools for the background research, sharing knowledge and experiences for the common design of the 
guidance path, testing in each organisations the guidance model, monitoring its impacts and implementing 
actions to exploit and adapt the model all over Europe. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

Business creation support services mainly help individuals with the business plan implementation, taking 
almost exclusively into consideration market, organisational, economic and financial aspects, without taking 
into due account personal and social dimensions, that play an important role for the business success. Or, 
more often, these services are strictly divided between the "personal guidance" and the "technical 
assistance". With B-Plan we want to link these two worlds to promote a balanced growth of the new 
business ideas and of the promoter/s. 

Achievements and Results  

(max 5 lines)   

The two year project will reach the following achievements: background research reports of partner 
countries (IT, BE, BG, ES, FR, TR), a prototype of the guidance model for the entrepreneurial choice to be 
tested in the different partners‟ countries, a full report of the testing phase and the publishing of an 
Handbook, supported by digital demo and the project website, where to launch a social network on lifelong 
guidance for self-employment solutions. All project outcomes and outputs will be available for 
downloading on the project website. 

Main partners   8 partners coming from 6 countries:  

 Five longstanding organisations in the field of guidance, counselling and technical assistance for 

business creation (Speha Fresia, People, Sviluppumbria, Laboratoire d'Ergologie Appliqué, Cibc-

Bourgogne); 

 An NGO, engaged in the field of the entrepreneurial growth based on practices sharing (Second 

Chance); 

 A University Research Institute to implement a methodological elaboration (Universidad Complutenze); 

 An Association of women entrepreneurs and professionals that grants the required attention to the 

gender perspective (Business and Professional Women Association).  

Website   www.bplanproject.eu  

Contact person Elisabetta Cannova: betticannova@speha-fresia.it  

http://www.bplanproject.eu/
mailto:betticannova@speha-fresia.it
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 ITALY  REF. 6.a 
Name of the project European Alliance for Innovation (EAI) 

Background and rationale  

(max 7 lines) 

The European Alliance for Innovation (EAI) is a grassroots organisation initiated through cooperation 
between the community, private business and government organisations to address the global challenges of 
Europe‟s future competitiveness through innovation. EAI focuses on societal issues and application areas of 
greatest potential for ICT- driven innovation. 

EAI‟s distinctive integrated approach to collaboration provides EAI organisations and participants with 
unique opportunities for business and professional development. 

Aims and objectives 

(max 5 lines)  

EAI‟s mission is to drive innovation in emerging information and communication technology (ICT) enabled 
areas by decreasing fragmentation between key participants in the innovation cycle. From education to 
business to government institutions, EAI provides a bottom-up grassroots forum for participants to contribute 
knowledge, communicate views, and collaborate together to advance their respective as well as Europe‟s 
broader innovation initiatives. 

Timeframe  EAI commenced operations in June 2010. 

Annual budget and sources 
of financing  

Budget for 2010 amounts approximately to two millions euro, the main sources of financing are CREATE-
NET and ICST, (EAI members). 

Human resources  Being a Community driven organisation many functions and support activities are provided by our member 
organisations and further professionally managed by our core team which is composed by approximately 20 
people based in Trento, Italy. 

Activities 

(max 5 lines)   

To support the Innovation Community, EAI has created the globally unique Science, Innovation, and 
Business (SIB) Councils, interest groups that meet virtually through the Community portal 
(http://community.eai.eu) and physically through SIB summits and bring together all key players within the 
ICT innovation cycle. 

Currently EAI supports a variety of applications areas within ICT. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

EAI has become the single voice of the largest innovation community in Europe. The open and democratic 
Web 2.0 approach of EAI is at the core of all its activities and empowers the structure of the Science for 
Innovation and Business Councils (SIBs), interest groups within the EAI Community that bring together all 
key players within the ICT innovation cycle facilitating the spread of innovative ideas and bridging the gap 
between research and market and through to government policy. 

Achievements and Results  

(max 5 lines)   

EAI is being rapidly recognised as the leading organisation in Europe to drive Innovation. The recent EU 
Parliament support and recognition of EAI as well as the high profile membership base is a proof of this. 

Main partners   The list of members can be found at: www.eai.eu/eai-members and includes IBM, Huawei, Taking IT Global, 
INSME (International Network for Small and Medium Enterprises), IBAN (Italian Business Angels 
Network),CNRS (the French National Research Centre), CREATE-NET (International research centre based 
in Italy) and ICST (The Institute for Computer Sciences, Social Informatics and Telecommunications 
Engineering). 

Website   www.eai.eu  

http://community.eai.eu  

Contact person Generic contact: info@eai.eu   

http://community.eai.eu/
http://www.eai.eu/eai-members
http://www.eai.eu/
http://community.eai.eu/
mailto:info@eai.eu
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 UNITED STATES REF. 7.a 
Name of the project Concept2Venture Business Plan Competition 

Background and rationale  

(max 7 lines) 

Established in 2005, by Prof. Rod Shrader at UIC (University of Illinois at Chicago) to create a forum for UIC 
to identify student-created business start-ups with high potential for success. This allows the university to 
strategically invest resources to assist students who are likely to succeed as entrepreneurs, to solicit 
resources from the business community, and to showcase the best work of top students. The event focuses 
on student-created businesses however, students often work with professor-inventors to create companies 
that commercialise the inventions of those professors. This had led to a special focus on biotechnology 
firms. 

Aims and objectives 

(max 5 lines)  

The number one priority is student learning. The competition also focuses on developing relationships 
between students and the business community. A secondary goal is to help students launch new business 
ventures. The prizes awarded at the competition include seed funding for the businesses and a wide away 
of in-kind services provided to help students successfully launch their businesses. The event also aims to 
generate media attention and to heighten the visibility of UIC and its College of Business Administration. 

Timeframe  The competition is an annual, all-day December event. Information sessions, workshops and mentoring take 
place from September to December. 

Annual budget and sources 
of financing  

The annual budget of $150,000 is funded primarily by corporate sponsors, with the university contributing 
about $50,000 each year. 

Human resources  Prof. Shrader serves as director of Concept2Venture (aka C2V) and is assisted part time by a graduate 
student and professional event planner. 

Activities 

(max 5 lines)   

A day-long business plan competition. Winners of morning semi-finals advance to afternoon finals. A formal 
luncheon featuring a key note address and fast pitch contest take place between semi-finals and finals. The 
day ends with a reception and awards ceremony. A series of workshops help students prepare. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

The event relies on extensive interaction with the business community. Businesses sponsor the event and it 
is judged by investors and extremely successful entrepreneurs. The very public event inspires students to 
pursue excellence. Because the competition is campus wide and open to graduate and undergraduate 
students, there is a heightened sense of competition. The event also provides opportunity for networking. 

Achievements and Results  

(max 5 lines)   

Since 2005 Concept2Venture has helped launch at least 12 businesses and has helped raise in excess of 
$2 million in capital to fund these start-ups. These successes have generated in more than 300 articles in 
the media and have drawn students to UIC who might not have come otherwise. The event provides a 
world-class learning experience for students and has strengthened the University‟s ties to the business 
community. 

Main partners   UIC College of Business Administration, UIC Institute for Entrepreneurial Studies, University of Illinois, 
Illinois Ventures; Midwest Venture Partners; Sonnenschein, Nath & Rosenthal; LEK consulting, Caterpillar, 
American Airlines, Trillium Solutions, Leadership Advisory Board, Illinois Department of Commerce and 
Economic Opportunity. 

Website   www.uic.edu/cba/ies/c2v  

Contact person Rod Shrader: rshrader@uic.edu  

 

http://www.uic.edu/cba/ies/c2v
mailto:rshrader@uic.edu
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 EUROPEAN TRAINING FOUNDATION  REF. 8.a 
Name of the project ETF “Across-campus Entrepreneurial Learning” indicators for competitiveness and 

employability 

Background and rationale  

(max 7 lines) 

Entrepreneurial learning and quality skills are increasingly considered key for competitiveness and 
employment. SMEs particularly rely on creativity, innovation and initiative to make their way in more open 
markets. The EU supports its prospective member countries and its neighbours in the South-Mediterranean 
region in improving entrepreneurship and skills. The ETF, in partnership with the governments and private 
sector in both regions, has elaborated indicators designed to support partner countries in improving the 
entrepreneurship and skills agenda in each country. These include indicators to promote development of 
entrepreneurship in tertiary education. The indicators borrow on recommendations by the European 
Commission and give particular emphasis to „across campus‟ entrepreneurship. The ETF is a specialist 
agency of the European Union with a mandate to promote human capital development in EU neighbouring 
regions. 

Aims and objectives 

(max 5 lines)  

The aim of the initiative is to enhance the contribution of higher education to socio-economic development. 
More specifically, the objective is to determine the viability of indicators as a policy instrument to promote 
„across campus‟ entrepreneurial learning within transition and middle income economies within ETF partner 
regions 

Timeframe  2009 – 2010. 

Annual budget and sources 
of financing  

2009: 120,324 € 

2010: 188,595 € 

Human resources  ETF entrepreneurship and enterprise expert team. 

Activities 

(max 5 lines)   

(a) Indicators‟ development: by a group of tertiary education experts from both ETF partner regions(2008); 
(b) first-phase piloting of the indicators in eight ETF partner countries (2009) involving self-assessment and 
international peer review with adjustments and improvements based on the first run; c) second phase piloting 
involving (2010) 10 countries; (d) final conference “Boosting an entrepreneurial culture through innovative 
learning: issues and implications for policy and practice in ETF partner regions” (November, 2010). 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

 Ownership by the participating countries – both for setting up the indicators‟ framework and for 
achieving their relevance for the development of tertiary level institutions and for the overall national 
policy development; 

 Increased recognition by all national stakeholders of an evolving entrepreneurship agenda in the partner 
countries; 

 Immediate policy responses to entrepreneurship agenda  following the country entrepreneurial learning 
assessments; 

 Participatory approach taken by the ETF and its partners. 

Achievements and Results  

(max 5 lines)   

 Feasibility and functionality of the indicators confirmed; 

 The need for additional indicators (e.g. entrepreneurship and innovation and intellectual property) as 
well as impact indicators - to measure effectiveness - for both policy makers and universities has 
become clear; 

 The importance of dialogue between the national authorities and the worlds of education and business 
on strategic entrepreneurship development has been recognised by all partners in the process; 

 The need for access to good practice on how education institutions could strategically respond to the 
indicators has become evident and boosted horizontal co-operation within the partner network; 

 The value of the assessment process, specifically its international peer review component, has 
generated discussion significant interest in the „across campus‟ drive for entrepreneurial learning as well 
as momentum both for policy makers and third level education institutions. 
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Main partners   Governments of the Pre-accession and South-Med regions represented by National Charter Co-ordinators,  
European Commission, OECD, EIB and the EBRD, participating universities:  University of Sfax (Tunisia), 
University of Bitola (FYR of Macedonia), Polytechnic of Tirana (Albania), Université de Bordj Bou Arreridj 
(Algeria), University of Sarajevo (Bosnia & Herzegovina), American University of Cairo (Egypt), University of 
Prishtina (Kosovo), Université de Casablanca (Hassan II) (Morocco), University of Montenegro 
(Montenegro), University of Kragujevac (Serbia), American University of Beirut (Lebanon), Yarmouk 
University (Jordan), Haifa Institute of Technology (SR), University of Zadar (Croatia), Palestine Technical 
University (Palestine), Technion University (Israel), Politecnico di Torino (Italy) and Donetsk University of 
Management (Ukraine). 

Website   www.etf.europa.eu  

Contact person Anthony Gribben: aag@etf.europa.eu  

 

http://www.etf.europa.eu/
mailto:aag@etf.europa.eu
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 OECD LEED PROGRAMME  REF. 9.a 
Name of the project OECD LEED Programme cross country comparative study:  

Skills for Entrepreneurship   

Background and rationale  

(max 7 lines) 

One of the most important inputs for successful new business start-up is entrepreneurial skills and 
competences. Motivated people need the right set of technical, management and entrepreneurial skills to 
identify business opportunities and turn entrepreneurial ideas into successful ventures. Universities and 
vocational education and training institutions are key potential providers of these skills.   

Aims and objectives 

(max 5 lines)  

This project assists regional development agencies, national and local governments, universities and training 
providers to strengthen their entrepreneurship skills policies. While there is much local policy 
experimentation in this area, major information gaps remain. Which entrepreneurship skills and 
competencies can be trained?  How can they be taught? Which organisations are best suited for delivering 
this type of training? Which policy delivery arrangements are most appropriate?  

The entrepreneurship skills system is assessed in a series of case study regions in order to provide 
comparative information on the extent and nature of entrepreneurship training delivery, assess the 
appropriateness of entrepreneurship training to needs (scale, content, teaching methods, accessibility), and 
identify new directions for policy development. 

Timeframe  2010-2011 (possible extension to 2012-2013). 

Activities 

(max 5 lines)   

The work will involve a self-assessment report, a study visit and a local workshop as well as questionnaires 
to entrepreneurs, trainers and policy makers.  

For the case study region, the OECD would identify:  

 The lessons from international best practice for the case study area,  

 Examine the existing local evidence and reports through a local diagnostic exercise,  

 Hold an interactive study visit by an international review panel to discuss the issues and options with all 
the local stakeholders,  

 Hold a local workshop, and  

 Provide a case study report and policy development Action Plan.    

Website  www.oecd.org/document/31/0,3343,en_2649_34457_44281759_1_1_1_1,00.html  

Contact person Jonathan Potter: jonathan.potter@oecd.org  

Andrea-Rosalinde Hofer: andrea-rosalinde.hofer@oecd.org  

 

http://www.oecd.org/document/31/0,3343,en_2649_34457_44281759_1_1_1_1,00.html
mailto:jonathan.potter@oecd.org
mailto:andrea-rosalinde.hofer@oecd.org
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 FINLAND REF. 1.b 

Name of the initiative International FINPIN conferences organised by the FINPIN Network (Finnish 
Entrepreneurship and Innovation Network for Higher Education) 

Background and rationale  

(max 7 lines) 

Among the FINPIN Network members it was recognised some years ago that there is a need for networking 
and sharing research results and experiences of entrepreneurship education and promoting it nationally and 
internationally. In Finland there were no forums for that need at the time. Because of that, it was decided to 
start international FINPIN conferences. The first one was arranged in 2006, the second in 2008, and the 
third one in 2010. All of them took place in Finland and were organised together with universities of applied 
sciences. The next conference is planned to be arranged in 2012 in Germany in co-operation with the 
Münster University of Applied Sciences. 

Aims and objectives 

(max 5 lines)  

The aims of the conferences are to promote entrepreneurship, to map new innovations, to introduce best 
practices by sharing research results and experiences of entrepreneurship education and promotion. 

Every conference has the special theme, e.g. the theme of first conference was University Entrepreneurship 
– Incubating Processes, the second one‟s Promoting Entrepreneurship by Universities, and the third one‟s 
Innovation and Entrepreneurship in Universities. 

Timeframe  Biannual. 

Annual budget and sources 
of financing  

100,000 €, participation fees, sponsor fees, grants. 

Human resources  Advisory Board, the secretary general, local organising committee, editors of the proceedings, participants. 

Activities 

(max 5 lines)   

In every conference there are plenary lectures, workshops, and parallel sessions for sharing knowledge, 
discussions and experiences together with the social programme for the networking. After the conference 
the proceedings are edited and published. Two conference proceedings have been published and the third 
one will be during 2010. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

Enough participants from many countries worldwide. Good proposals for presentations in parallel sessions. 
Excellent keynote speakers covering well the theme of the conference. Well chosen conference theme. 
Active participation, lively discussions, good atmosphere for networking. 

Achievements and Results  

(max 5 lines)   

In those three conferences there has been from 90 to 150 participants, from approximately 20 countries all 
over the world, especiallyfrom Europe. Feedback has been excellent.  

Main partners   Local university of applied sciences, European Council for Small Business and Entrepreneurship. Lahti 
University of Applied Sciences. 

Website   www.finpin.com  

Contact person Marja-Liisa Neuvonen-Rauhala: marja-liisa.neuvonen-rauhala@lamk.fi  

http://www.ecsb.org/
http://www.finpin.com/
mailto:marja-liisa.neuvonen-rauhala@lamk.fi
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 GERMANY REF. 2.b 
Name of the project Entrepreneurship across the Campus 

Background and rationale  

(max 7 lines) 

Two years ago several activities that foster the entrepreneurial mindset of the students were run by an 
organisation from outside of the university. Students lost the overview of the offers, frustration about the 
overlapping of advertising approaches evolved. On the other hand Wismar University has been laying its 
focus on educating their students to become entrepreneurial executives. Competences that make 
entrepreneurial behaviour – individual initiative, self-control, risk-taking – cannot be activated and stay 
underdeveloped. 

That‟s why the study programme has to have entrepreneurial components and the education has to be in an 
entrepreneurial way. In 2007, the university decided to take over and co-ordinate itself all successive 
projects in order to create a uniform umbrella for all activities that offers support for improving the 
entrepreneurial mindset on campus.  

Aims and objectives 

(max 5 lines)  

The aim of the university‟s strategy is to motivate the heterogeneous group of students and staff to develop 
a new view of the world and to change their learning behaviour. Therefore a variety of approaches, didactic 
tools, techniques and learning arrangements has to inspire and motivate future entrepreneurs – but also to 
prepare them for entrepreneurship being a high-risk, hard job. That‟s why all measures for promoting 
entrepreneurship within the university are strategic tasks of the university management. That includes 
measures to sensitise, educate and coach students into becoming more entrepreneurial. The aim of the 
university board is to continue this successful process. 

Timeframe  Because it is a strategic task of the university, the timeframe is long term. 

Annual budget and sources 
of financing  

About 250,000 €. 

Sources: Wismar University, the local government and the European Social Fund. 

Human resources  About three full time staff and four part time staff. 

Activities 

(max 5 lines)   

The entrepreneurship centre bundles and co-ordinates all activities running under that theme.  

Activities for sensitising: idea camp, Global Entrepreneurship Week, workshops, start up nights, creation 
of entrepreneurial student R&D teams, competitions, interdisciplinary courses in creating ideas, workshop 
for all teaching staff and the administration as a kind of communication platform (so called professors 
workshop, twice a year), local and international conferences. 

Activities for educating future entrepreneurs: interdisciplinary basic and advanced seminars, which are 
taught mainly by entrepreneurs, coaching, interdisciplinary leadership seminar. 

Activities for educational approaches: surveys about current approaches, benchmarking curricula 
concerning the entrepreneurial aspect. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

After the second year of implementing the new approach a broad satisfaction and recognition by the 
students and the scientific staff can be observed. Because all activities are offered by one agency - and this 
agency is settled by the rector as a line unit – there is also recognition of the university‟s strategy from 
outside. An evaluation that was made by an external group of experts in 2009 highlighted the way the 
university could become more entrepreneurial. They emphasised that this way is unique and worthwhile 
continuing. The professors‟ workshop became very popular as an event where professors from all faculties 
and the administration staff meet and discuss current subjects.  

Achievements and Results  

(max 5 lines)   

Since 2000 more than 120 students have started their own company within this initiative. Since 
implementing entrepreneurial thinking and acting as a strategic task of the university the awareness of the 
need of integrating entrepreneurship into the study period has been increasing. The relations between, and 
collaboration among, engineering, design and business faculties has been improving since the introduction 
of interdisciplinary entrepreneurial activities.   

Main partners   Private educational institution, chamber of industry and commerce, local ministries, town Wismar. 

Website   www.gruenderbuero-hswismar.de  

Contact person Regina Krause: regina.krause@hs-wismar.de  

http://www.gruenderbuero-hswismar.de/
mailto:regina.krause@hs-wismar.de
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 ITALY REF. 3.b 
Name of the project D2T START CUP 

Background and rationale  

(max 7 lines) 

The D2T Start Cup is a competition for innovative business ideas and projects devised and developed by 
young people. It is aimed at would-be entrepreneurs between the ages of 16 and 36, divided into two 
categories: “Business idea”, for innovative business ideas, and “Business plan”, a contest between actual 
business plans developed from an innovative business idea and submitted by contestants wishing to set up 
a business enterprise in the Trentino area. D2T is a milestone in Trentino Sviluppo service value chain 
addressed to high potential start-ups ("HPSU") in the seed and early stage phase of their life cycle; it is one 
of the most important tools used to feed the Trentino Sviluppo pipeline that ideally inputs innovative would-
be entrepreneurs with an initial enterprise conception in their minds and outputs enterprises in early stage 
development phases towards expansion stage.  

Aims and objectives 

(max 5 lines)  

The mains objectives of the competition are: 

 To promote entrepreneurial culture among the young generation; 

 To scout for young innovative would-be entrepreneurs; 

 To "feed" the service value chain ("pipeline") created by Trentino Sviluppo to support entrepreneurship. 

Timeframe  Repeated on a yearly base: from November to May. 

Annual budget and sources 
of financing  

The budget is around 120k €, of which 65k € is for the first and the second prize, and the remaining for 
promotion of the competition. 

Human resources  Three employees of Trentino Sviluppo (belonging to the Enterprise and Development Department) support 
the various phases of the competition: 

 Tender preparation; 

 Support to the Commission works; 

 Organisation of training sessions for selected projects; 

 Organisation of Elevator‟s Pitch sessions. 

Activities 

(max 5 lines)   

 Preparation and publication of the tender (November); 

 First selection of finalist projects (5 or 10 depending on the edition); 

 Training of finalists (customised coaching for tuning their business plan, courses about entrepreneurial 
skills like negotiation, project management, leadership, public speaking,…); 

 Elevator‟s Pitch of finalist projects. Selection of the winner and second prize; 

 The winners can participate in PNI (National Start Cup competition). 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

 Tool to support young aspiring entrepreneurs; 

 Rich training offer, not "only money"; 

 Fine prizes (50 k€ for the winner, 15 k€ for second place, part of which to be spent in entrepreneurship 
education courses); 

 D2T is linked to other support tools of Trentino Sviluppo (“pipeline”); 

 Strong link with University and Research Centre. 

Achievements and Results  

(max 5 lines)   

In the last three editions, Trentino Sviluppo achieved: 

2007-2008: 20 projects submitted (33 participants). 

2008-2009: 37 projects (49 participants).  

2009-2010: 46 projects (83 participants). 

5 projects (among winners of the overall four editions) became enterprises. Two of them are currently 
tenants of Trentino Sviluppo incubators. In edition 2009-2010, 40% of candidates submitted from other 
regions. 

Main partners   Habitech (local technological Energy and Environment Cluster); Local government (Provincia autonoma di 
Trento); University of Trento; Fondazione Bruno Kessler; IBAN (Italian Business Angel Network); MIT 
Boston. 

Website   www.premiod2t.it    

Contact person Eng. Luca Capra: l.capra@trentinosviluppo.it   

http://www.premiod2t.it/
mailto:l.capra@trentinosviluppo.it


 
16   OPENSPACE: PRESENTERS 

 

 
OECD LEED Trento Centre for Local Development 

Vicolo San Marco 1, Trento, Italy 

 ITALY  REF. 4.b 
Name of the project Research Center for Young and Family Enterprise (CYFE) 

Background and rationale  

(max 7 lines) 

The Research Center builds on previous research activities in Entrepreneurship at the University of 
Bergamo – Department of Economics and Technology Management, and in particular: Entrepreneurship 
and Growth; Entrepreneurship and Technology Change; Young and Family Entrepreneurship. 

The Center has been created to promote youth and family entrepreneurship through a multiple stakeholder 
perspective, performing research, education and business services. 

Companies and policy makers in our Region have already expressed a serious interest and strong 
commitment about the activities and outcome of the Center. 

Aims and objectives 

(max 5 lines)  

Vision: “Fostering excellent research activities on young and family enterprise, with factual implications on 
the community”. 

Our intention is to perform our activities and research in a way that will be both rigorous and relevant so to 
connect the academic world with the world of practice. No research will be fostered without paying attention 
to the practical implications. 

 Research with implications on the community; 

 International level research and local priorities on transfer activities; 

 Aiming at excellence. 

The Center therefore will also provide business and education services to firms, in order to valorise the 
excellence derived from research, and support the competitiveness of the Region. 

Timeframe  The Center has been recently activated (July 2010). 

Annual budget and sources 
of financing  

The Center endowment will be made of: 

 Private funding from entrepreneurs (have already been secured); 

 Public funding (Chamber of Commerce, Local Government); 

 Fund raising from EU through international projects is a task to be accomplished, to which a strong 
commitment has been put. 

Human resources  Prof. Lucio Cassia (director) 

Prof. Alfredo De Massis (deputy director) 

Prof. Daphne Halkias  

Prof. Silvana Signori  

Prof. Stefano Tomelleri  

Prof. Tommaso Minola  

Giovanna Campopiano, Ph.D. student  

Josip Kotlar, Ph.D. student 

Activities 

(max 5 lines)   

The CYFE - Center for Young and Family Enterprise aims at performing research activities in young and 
family entrepreneurship in a way that will be both rigorous and relevant, in order to directly connect the 
academic world with entrepreneurs and practitioners. The main objective of CYFE is to investigate the 
phenomenon of young and family enterprise, conducting international research activities.  

We can summarise main activities as follows: 

RESEARCH 

 International research projects on the development of young entrepreneurship, as well as family firms, 
transgenerational entrepreneurship and succession dynamics. 

EDUCATION 

 Entrepreneurial Education (under- and post-graduate); 

 PhD courses and programme; 

 Tutoring and mentoring for would-be entrepreneurs. 

BUSINESS COMMUNITY 

 Succession Management; 

 Fostering entrepreneurship, business planning and business development; 
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 Observatories and policy support, especially to local authorities. 

CYFE initiatives and activities pertain to the thematic areas related to the entrepreneurial phenomenon that 
requires multi-disciplinary and systemic approaches. The advancement of scientific knowledge within the 
spectrum of activities of CYFE will therefore leverage on competences from different and complementary 
disciplines, and will benefit from the synergies with Science and Technology Parks (e.g. Kilometro Rosso) 
localised in the neighbourhood. 

Main partners    Local Association of Entrepreneurs and Industrial Companies; 

 Bergamo Chamber of Commerce, its Education Branch and its incubator; 

 Kilometro Rosso Science Park and its incubator; 

 Other Universities (Bocconi and Politecnico di Milano). 

Website   To be prepared; www.cyfe.unibg.it forthcoming 

Contact person Prof. Tommaso Minola: tommaso.minola@unibg.it  

http://www.cyfe.unibg.it/
mailto:tommaso.minola@unibg.it
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 MALAYSIA   REF. 5.b 
Name of the project MSC Malaysia - Institutions of Higher Learning (IHL) Business Plan Competition 

(MIBPC)  

Background and rationale  

(max 7 lines) 

The competition is a joint effort between Institutions of Higher Learning (IHLs) in Malaysia, MDeC‟s National 
Unipreneur Development Programme (NUDP) and the Ministry of Higher Education (MoHE).  It is a 
competition held from July – March every year since 2004. This competition provides an opportunity to IHL 
staff, researchers and students to forward their ideas on ICT innovation and covert it to a viable business 
venture. It is also a platform to promote R&D innovation and commercially viable ideas & compelling IP 
(Intellectual Property) from IHLs for further development. 

Aims and objectives 

(max 5 lines)  

 To inculcate a culture of Technopreneurship in Institutions of Higher Learning in Malaysia; 

 To provide exposure & knowledge of key competencies required in becoming a successful 
technopreneur; 

 To identify commercially viable ideas & compelling Intellectual Property for development into business 
ventures ; 

 Encourage students & researchers from diverse backgrounds to share ideas & form teams that leverage 
on both technology & business competencies. 

Timeframe  July – March every year. 

Annual budget and sources 
of financing  

Internal budget allocation for Project 250,000.00 MYR (~ 60,000.00 €). 

Sponsorship from partners ~ 30,000.00 MYR (~ 7,200.00 €). 

Human resources  The competition is organised by the National Unipreneur Development Programme (NUDP) in Multimedia 
Development Corporation (MDeC). There are 4 full time staff involved in the project. The team is supported 
by appointed competition co-ordinators from participating Institutions of Higher Learning (IHL) in Malaysia. 

Competition Endorsement from Ministry of Higher Learning, Malaysia. 

Activities 

(max 5 lines)   

 Awareness Briefings to IHL students, Business Advisory Clinic, MIBPC Co-ordinators Train the Trainer 
Workshop; 

 MIBPC Finalist Bootcamp, MIBPC Final Presentation Session, MIBPC Award Presentation Ceremony; 

 Funding Jumpstart Programme. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

 Support from the IHLs top management in appointing the right champion @ programme co-ordinator 
who is dedicated in running the programme in the respective IHL; 

 The availability of pre-seed funds allocated from the government of Malaysia e.g. Cradle Investment 
Programme (CIP) and MSC Malaysia Technopreneur Preseed Fund; 

 Endorsement from the Ministry of Higher Education Malaysia. 

Achievements and Results  

(max 5 lines)   

 1 startup company founded through the competition has reached international market : Webbytes Sdn. 
Bhd. (Malaysian, Singapore & Australian market); 

 Funded 14 projects through the MSC Malaysia Technopreneur Preseed fund 2006-2009; 

 Providing platform for screening, grooming and entrepreneurship skills development for participating 
students via; 

 Associated programmes and funding opportunities. 

Main partners   Endorsed by Ministry of Higher Education Malaysia. 

Main Sponsors : iPertintis Sdn. Bhd., Telekom Malaysia Bhd. 

Website   www.mscmalaysia.my/unipreneur  

Contact person Suhaila Salleh (Manager, National Unipreneur Development Programme, Multimedia Development 
Corporation (MDeC): suhaila@mdec.com.my  

Phone  : +603 83153369 

 

http://www.mscmalaysia.my/unipreneur
mailto:suhaila@mdec.com.my
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 PORTUGAL REF. 6.b 
Name of the project Centre for Entrepreneurship Education in Portugal (CEEP) / Centro de Educação 

para o Empreendedorismo em Portugal 

Background and rationale  

(max 7 lines) 

Portugal needs to increase the entrepreneurial spirit and empower youth for future wealth and job creation 
through capacity building at the primary and secondary school levels in a perspective of life long learning. 
“You can‟t manage what you don‟t measure” and in order for policymakers to effectively monitor and develop 
this area, there must be research on a national basis to benchmark, assess and monitor the development of 
this area. CEEP is a joint initiative of the Universidade Católica Portuguesa, Porto, Universidade de Lisboa 
and the Universidade Algarve as well as several polytechnic universities and is closely associated with 
Portuguese and multinational firms as well as civil society organisations.  

Aims and objectives 

(max 5 lines)  

CEEP‟s aim is to assist in the development and implementation of national policies and programs for 
entrepreneurial education and training in Portugal through research, training/teaching and policy process 
advocacy. The Centre supports the development and dissemination of both national and international good 
practice through its soon to be released online knowledge centre, video archive and pedagogical training 
kits. This open source centre is a forum for idea exchange, national debate and international development.  

Timeframe  The newly established Centre (2010) was developed as a result of diverse national partners joining together 
with the assistance of the EU-sponsored SEET Network (see: www.seetnetwork.eu). 

Annual budget and sources 
of financing  

318,000.00 € with funding coming from the Portuguese private sector and civil society organisations.  

CEEP is actively seeking additional EU structural funds and participation in transnational programs with other 
European partners.  

Human resources  3 FTE staff with the involvement of various researchers on a contract basis.  

Activities 

(max 5 lines)   

CEEP focuses on three main activities: 1) Policy development 2) Research and 3) Capacity building of 
entrepreneurship educators and trainers. CEEP Advocates and participates in the creation and 
implementation of a transversal national strategy on entrepreneurial education and training. CEEP works 
with various ministries in the framework life-long learning in entrepreneurial education, training and VET. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

Initial success has come through connecting various institutions that are already working in this area and 
following international good practices such as the HOPE Centre for Entrepreneurship which is a 
collaboration between Erasmus U Rotterdam, TU Delft, U Leiden (see: www.getstarted.nl) as well as the 
Consortium of Entrepreneurship Education from the United States (see: www.entre-ed.org). Through 
articulating and bringing together existing resources we are able to create improved efficiencies on a 
national and regional level in Portugal.  

Achievements and Results  

(max 5 lines)   

 Portuguese Parliamentary Forum: Work and Active Entrepreneurship Policies & EU 2020 Strategy (May, 
2010); 

 White paper: State of Entrepreneurship Education in Portugal (2010); 

 Protocol and transfer of international good practices. 

Main partners   Universidade Católica Portuguesa, Porto, Universidade de Lisboa and the Universidade Algarve, and Audax 
Centro de Empreendedorismo (ISCTE). 

Website   Video Summary: www.youtube.com/watch?v=6qOsm6lmJgQ  

Contact person Prof. Dana T. Redford: Dana.Redford@RedfordResearch.com  

http://www.seetnetwork.eu/
http://www.getstarted.nl/
http://www.entre-ed.org/
http://www.youtube.com/watch?v=6qOsm6lmJgQ
mailto:Dana.Redford@RedfordResearch.com
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 TUNISIA REF. 7.b 

Name of the project The business plan competition “Entreprendre et gagner” 

Background and rationale  

(max 7 lines) 

To improve the employability of its graduates, the Tunisian Ministry for Higher Education includes in its 
strategy the promotion of entrepreneurship. To do this, universities are implementing programs, training, 
partnerships, and competitions. The competition “Entreprendre et Gagner” was launched as the initiative of 
three ministries of Higher education, Employment and Industry. The project also benefited from the help of 
the World Bank, for the configuration of the program as well as for the evaluation of its impact. 

Aims and objectives 

(max 5 lines)  

The Competition attempts to encourage entrepreneurial and innovative activities of university students with 
the ultimate goal of enabling them to create their own company and job. It combines writing a thesis on an 
enterprise project, including a business plan, and the submission of the thesis to a competition whose 
winners receive a financial prize as well as professional guidance to incubate the project. 

Timeframe  The first pilot phase of the Competition took place during academic year 2009-2010, according to the 
following calendar: Between July, 2008 and October, 2009: Ministerial circular Note, Manual of procedures, 
Working documents for the students, edition of posters, leaflet, guide. In December, 2009: Entry form due. In 
January, 2010: Selection of the students. In February and March, 2010: Training. In April and May, 2010: 
Coaching. In June, 2010: Thesis due. In June and July, 2010: Judging. In July 24th, 2010: Finals and Award 
Ceremony. 

Annual budget and sources 
of financing  

Tunisian government: approximately 400,000 Tunisian dinars (~ 206,000 €) (for student expenses, training 
and coaching, communication). World Bank: for follow-up, evaluation and award ceremony. Prizes to the 
winners: 290,000 Tunisian dinars (~149,000 €). 

Human resources  81 trainers, 43 coaches, 170 teachers, a steering committee, regional committees.  

Activities 

(max 5 lines)   

The main activities of the competition are: the application phase where students join on a Web site dedicated 
to the competition. During the writing phase of the thesis, the students receive support via (i) enterprise 
courses at university, (ii) supervision by their professors and (iii) hands-on coaching through start-up experts. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

The reception by the students and professors bodes very well. At the inception of the pilot, the Competition 
was twice over-subscribed, with two thirds of the applicants‟ women. 464 students took part in the entire 
support package and presented highly diverse innovative start-up ideas. The winner of the competition 
already has his marketing software patented. The evaluation of the impact of this initiative is still on-going. 

Achievements and Results  

(max 5 lines)   

The Competition has spawned about 400 of business plans, and 50 winners. It is expected that winners and 
non-winners will be helped to implement their plans and start successful enterprises. 

Main partners    Ministry of higher education and scientific research; 

 Ministry of vocational training and employment; 

 Ministry of industry and technologies; 

 The World Bank. 

Website   www.mes.tn  

www.cnentrepreunariat.mes.rnu.tn  

Contact person Mohamed Rached Boussema (Directeur general de la renovation universitaire, Ministry of higher education 
and scientific research): rached.boussema@enit.rnu.tn   

Phone: +216 71835080 

 

http://www.mes.tn/
http://www.cnentrepreunariat.mes.rnu.tn/
mailto:rached.boussema@enit.rnu.tn
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 UNITED KINGDOM REF. 8.b 
Name of the project Prince of Wales Innovation Scholarship scheme (POWIS) 

Background and rationale  

(max 7 lines) 

Innovation capacity, spending on private sector R&D, business and academic collaboration and 
competiveness are all weak in Wales. The Prince of Wales Innovation Scholarships (POWIS) seeks to 
address these major structural weaknesses in the Welsh economy by increasing R&D activity and 
collaboration between businesses and universities in Wales. 

Our rationale is to promote open innovation through combining science, technology and creativity; that 
diversity – whether that is diversity of skills, experience, culture or nationality – improves innovation; and that 
collaboration and global networks are vital in developing a stronger knowledge economy in Wales.  

Aims and objectives 

(max 5 lines)  

To build a global team to drive innovation in Welsh businesses by: 

 Placing top global PhD researchers within companies on a full-time basis; 

 Finding expert academics from Welsh and international universities to support the R&D project; 

 Assigning our specialist Innovation Fellows to steer the R&D project from ideas to market as quickly as 
possible; 

 Providing free access & membership to some of the world‟s leading thinkers and open innovation 
programmes. 

Timeframe  5 years, 2009-2014. 

Annual budget and sources 
of financing  

2.7M € Mix of European Regional Development Fund, private sector and own cash. 

Human resources  A team of 11 run the programme. 

Activities 

(max 5 lines)   

100 collaborative 3 year industrial PhD R&D projects with companies across Wales; working in key strategic 
sectors – creative industries, ICT and digital technologies, life sciences, environmental and sustainable 
technologies, engineering and advanced manufacturing. 

Success factors 

(circumstances and factors that 
caused the success of your 
initiative, max 5 lines)   

To date we have developed, agreed and begun over 35 major R&D projects with companies in Wales. We 
have also developed partnerships with several leading universities globally, e.g. MIT.  

Success has been grounded upon the direct involvement of HRH The Prince of Wales (Chancellor of the 
University of Wales), the level of stipend we offer our PhD students (enabling us to recruit the best talent 
globally), the strength of our international partnerships and the companies retaining IP ownership. 

Achievements and Results  

(max 5 lines)   

Our R&D projects have already directly led to 5 new patents being registered, to nearly £10M(GBP) of new 
investment being levered into our collaborative companies and 1 new company being created.  

Main partners   Universities: UW Newport, UW Institute Cardiff, UW Trinity St. David‟s, UW Glyndwr, UW Swansea 
Metropolitan and Swansea University; Welsh European Funding Office. 

Website   www.globalacademy.org.uk/powis  

Contact person Richie Turner: r.turner@wales.ac.uk  

http://www.globalacademy.org.uk/powis
mailto:r.turner@wales.ac.uk
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Vicolo San Marco, 1 
38122 Trento, Italy 

www.trento.oecd.org 

Contact: 
E-mail:  leed.trento@oecd.org  

Phone: +39 0461 277 600 
FAX: + 39 0461 277650 

 

OECD LEED Forum on Partnerships and Local Governance 

www.oecd.org/cfe/leed/forum/partnerships 

http://www.trento.oecd.org/
mailto:leed.trento@oecd.org

