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Page 29: 

Table 3. Examples of objectives, indicators and target values for the Polish Agency for Enterprise Development (PAED) 

The table on this page had incorrect data. The corrected table is shown overleaf. 

 

 

 



 

Table 3. Examples of objectives, indicators and target values for 
the Polish Agency for Enterprise Development (PAED) 

Tasks/sub-tasks Objectives Indicators Base 
value 

Value in 
2011 

Value in 
2012 

Value in 
2013 

6.1. Increase the 
competitiveness of 
the economy 

Sustainable 
development of the 
Polish economy 

Number of 
implemented projects 

2 719 5 444 5 448 3 902 

6.1.2. Create 
conditions for 
increasing the 
innovativeness of 
enterprises 

Increasing the share 
of enterprises 
conducting innovative 
activity 

Number of 
implemented projects 
supporting innovation 

1 640 3 395 3 556 2 490 

6.1.3. Create 
conditions for the 
functioning of 
enterprises 

Providing stable and 
development-friendly 
conditions for the 
functioning of 
enterprises 

Number of 
enterprises, etc., 
which benefitted from 
advisory, training, 
information and 
financial services 
offered by business 
environment 
institutions supporting 
the development of 
entrepreneurship 

247 680 229 449 253 857 246 917 

6.1.3.1 Support the 
adaptability of 
enterprises 

Adjusting the structure 
of personnel to the 
needs of a modern 
economy 

Number of persons 
who received training, 
a diploma, etc. 

56 090 198 285 78 780 37 322 

15.4. Develop the 
international image 
of the Republic of 
Poland 

International 
promotion of an 
appropriate image of 
the Republic of Poland 

Number of 
implemented projects 

474 1 467 1 911 1 509 

15.4.1. Promote the 
country 

Strengthening the 
positive image of 
Poland abroad 

Number of 
promotional activities 
carried out 

6 12 11 8 

15.4.1.1. Co-
develop economic 
policy and a 
common trade 
policy of the 
European Union 
which take account 
of Poland's interests 

Creating favourable 
conditions for 
conducting business 
activity abroad by 
Polish traders 

Number of assessed 
documents related to 
the development of 
economic policy 

24 20 20 20 

15.4.1.2. Intensify 
the exchange of 
products, services 
and capital 

Increasing the number 
of foreign co-operative 
links of Polish 
enterprises 

Number of enterprises 
granted support 

2 092 2 501 2 800 146 

17.1. Support 
regional 
development of the 
state 

Improving the 
competitiveness of the 
regions, as well as the 
socio-economic and 
spatial cohesion 

Number of 
implemented projects 

69 122 88 151 

17.1.3. Support 
eastern Poland’s 
voivodeships 

Speeding up the 
socio-economic 
development of 
eastern Poland's 
voivodeships 

Number of 
implemented 
(concluded) projects 

1 36 27 30 

 


