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Abstract 

 

Since 2004 in Mexico are generated opinion surveys which give an idea of the 

behavior in advance of the business, in particular, the Manufacturing Sector. This 

type of opinion surveys are not as recent like its predecessor, the Quarterly 

Business Economic Activity Survey, this survey was captured from the seventies, 

however, did not generate leading indicators, moreover, the information are 

captured each three months in the year, for its quarterly frequency.  

      

 

In 2000 year, INEGI was invited by ECLAC-OECD to participate in workshops on 

Harmonization of Business and Consumer Surveys which allowed access to the 

methodology for the development of indicators, such a way that, together with 

these institutions, worked to get capture instrument in accordance with their 

recommendations, which allowed the generation of leaders indicators that give an 

idea of the trend and confidence of the Manufacturing Sector. 

 

 

 

INEGI is currently producing three types of indicators, namely: 

 

 • Aggregate Trend Indicator (ATI). 

 • Producer Confidence Indicator (PCI) 

 • Manufacturing orders indicator (MOI)  

 

These indicators have become a complementary tool with respect to quantitative 

indicators are also generated at this institute, through the National System of 

Economic Surveys. They, give us an idea of the business climate and the evolution 

of the manufacturing sector. 

 

Added to this, we found that the indicators has a predictive capacity about what will 

happen in the reference period, so that, with an advance of almost 50 days, these 

indicators give us an idea of the behavior of the manufacturing sector, which has 

situated to these like essential in the timely analysis of the national economy, 

which helps to achieve the objective of the project. 

 



On the other hand, I must say that data gathering has also been highly timely; we 

have implemented collecting systems for Internet, which helps respondents 

(business leaders) to answer from the comfort of your office when they choose. 

 

The information captured is with respect to macroeconomic variables, always 

requiring an estimated data and other historic data, for example, production, 

internal demand, number of workers, exports, etc. Also captures the business 

climate, information about the current and future situation of the business, and the 

best moment to invest. The indicators have representatively at the national and 

some sector disaggregation and corresponding to the sub-sectors of the classifier 

used, the Norte America Industry Classification System (NAICS). 

 

The survey is directed, to begin to manufacturing firms, however, this year started 

the survey for the construction sector and the commercial sector, in 2012 is 

expected to enter the study, the service sector. We are currently visiting 1.553 

manufacturing firms, the sampling scheme is probabilistic, stratified and only 

considers companies with more than 100 employed persons, also included with 

certainty to companies with more than 1,000 workers. 

 

The conformation of the indicators is based on the response percentages of 

different levels of behavior of the variable in question, much higher / much better; 

higher / better; same; lower / worse, and much lower / much worse. The answers 

are weighted by sales of each business and, as a probabilistic project; it expands 

the total population frame. The indicators are between zero and one hundred, 

indicating growth or optimism with an indicator above fifty or decrease or 

pessimism below fifty. 

 

We have done a complete analysis of these indicators with data generated with the 

National Accounts of Mexico and has demonstrated its predictive capacity, which 

expand the statistics generated by INEGI and contribute for taking decisions to the 

public and private sectors.   

 

In this context, the presentation will make to give to known the project  of opinion 

survey in Mexico, its background, conceptual design and statistical design, 

methodology for the construction of the indicators, the use and users and the 

results obtained so time.  

 

 

 

 

 



 

 

 

 


