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Executive summary  

Highlights of the national Youth in Mo ldova 2016 survey show new findings and tendencies in 

the areas of 1) democracy and civic participation ; 2) migration ; 3) employment ; 4) education; 

and 5) health. 

1. Democracy and civic participation  

The Republic of Moldova experiences seri ous challenges in the engagement and satisfaction 

of its youth (age 15-29) with the political life of the country.  

- Youth with a low education level and low socio-economic status report being 

disengaged from  politics ; only 20.0% report engagement. More highly  educated and 

well -off youth report greater engagement at 33.3%.  

- The majority (60.0%) of young people report dissatisfaction with how democracy is 

functioning.  

Lack of vot er participation  and perception of political marginali sation by young people bear 

out these perceptions .  

- About 20.0% of youth report never having voted in national or local elections since 

having reached the voting age of 18. 

- The majority (66.7%) of vot ing and non-vot ing respondents believe the youth vote 

influences governance little  or not at all. 

Youth engagement with politics happens mainly via the Internet and TV . The Internet is the 

main source of information about ÛÏÌɯÊÖÜÕÛÙàɀÚɯ×ÖÓÐÛÐÊÈÓɯÈÍÍÈÐÙÚ for 80.0% of youth.  

Youth report car e a lot about issues in  civil society . Most notably, 50.0% report caring about 

economic issues, such as poverty, wages and lack of jobs, while 50.0% report a high level of 

concern over corruption.  

Youth report benefit ing  from services provided by youth centres . However, 75.0% remain 

unaware of their existence. Youth who do participate  in centre services and opportunities do so 

mostly for volunteering ( 50.0%), information ( 50.0%) and life skills training (33.3%). 

Less than 50.0% of Moldov an youth report being satisfied with their li ves. The socio-

economic situation in Moldova has had an impact on young people. Moreover, life 

dissatisfaction increases with age. About 75.0% of youth aged 14-18 are satisfied with their lives , 

falling to  33.3% for  those aged 25 29. 

 

2. Migration  

About 33.3% of Moldovan  youth  have at least one family member, relative or friend working 

abroad. A further 33.3% have themselves either gone abroad for work in the past two years or 

intended to go abroad in the next six months. About 80.0% mentioned improv ing their standard 

of living  as a reason for going , while  40.0% cited higher chances of finding work. Migration is a 

prevalent theme for Moldov an youth, affecting their  lives in many ways.  

3. Employment  
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Less than 50.0% of employed young people work where they live . This confirms the 

prevalence of internal migration for employment purposes. Youth from rural areas are more 

likely  to travel for work, mostly to a city in another rayon. Most youth work in the hospitality 

industry and service sector.  

Many youth face being exploited by their empl oyers. 

- As many as 33.3% of youth work without a work contract . Where a contract is 

provided , 25.0% of the contracts exclude terms regarding work length , and 10.0% 

exclude terms regarding annual leave.  

- For 75.0% of youth , unsatisfying wage is the primary r eason for looking for another job. 

Other reasons include unsatisfying work environment ( 25.0%) and stressful work 

conditions (25.0%). 

About 50.0% of young people believe they have little access to work . The phenomenon is 

more pronounced in rural areas. 40.0% also express interest in finding a job in Moldova. The 

most selected constraints to find decent work are low wage ( 33.3% response rate), poor working 

conditions (25.0% response rate) and skills mismatch (25.0% response rate). Consequently, 

25.0% of respondents consider starting their own  businesses in the next two  years. 

4. Education 

Over  33.3% of respondents are enrolled in education  institutions . Regarding their opinion s on 

education, women are slightly more enthusiastic about their studies than men (46% vs. 42%), 

whereas those from rural areas are substantially more enthusiastic about education than those 

from urban areas (49% vs. 38%).  

There is a pronounced gender difference in approaches to education. Fully  33.3% of young 

women devote three or more hours per day to study outside of classroom vs. 12.8% for young 

men. It is not surprising , then, that 60.0% of young women aspire to continue their studies to 

obtain a good degree in the future vs. 40.0% of young men. More than 33.3% of young people 

report that constraints in access affect their ability  to pursue education. 

5. Health  

Few young people know about Youth Friendly Health Cente rs (YFHCs), which contrasts 

with  the expansion and demonstrated effectiveness  of such centres. While 20.0% of young 

women and 12.5% of young men know about YFHCs, 16.7% of those who are aware report 

having benefited from their services.  

About 33.3% of sexually active youth report always using contracepti on. Still, 25.0% report 

never using contraception, and 5.0% report not knowin g what contraceptive methods are.  
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1. Introduction  

In 2014, the Government of Republic of Moldova adopted the National Strategy for Youth 

Sector Development 2020 and an Action Plan for its implementation . Their purpose is to 

develop and consolidate the youth sector over six years, contributing  to the creation of an 

adequate environment that ensures the evolution of each young individual both profes sionally 

and personally, including youth from groups with reduced opportunities .  

The Ministry of Youth and Sports of Mo ldova (,ÐÕÐÚÛÌÙÜÓɯ3ÐÕÌÙÌÛÜÓÜÐɯıÐɯ2×ÖÙÛÜÓÜÐɯȻMTS]) has 

primary respons ibility for the e ffective implementation of the strategy objectives. In the process 

of elaborating the action plan and the monitoring and evaluation framework, MTS and its 

partners found that  there are no data sources that would allow an adequate evaluation of the 

youth situation  in several areas, making it im possible to measure the strategyɀÚ impact on those 

areas in the future .  

An important aspect to implement the strategy is partner involveme nt. The expertise and 

experience of the development partners in attracting different funds and external financi ng can 

greatly contribute to reaching the strategy goals.  

The MTS became a partner in the framework of the EU-OECD Youth Inclusion project, 

impl emented by the Organisation for Economic Co-operation and Development (OECD) and 

co-financed by the European Union (EU) (2014-2017). The project aims to analyse policies for 

youth in ten developing and emerging economies. The project adopts a multi -sectorial approach 

to support countries in better responding to the aspirations of young people and strengthening 

youth involvement in national development processes. The project will shed light on what 

determines youth vulnerabilities and successful transitions  into adulthood . It will also 

strengthen national capacities to design evidence-based policies that promote youth inclusion 

and youth well -being. 

In this context, the OECD in partnership with MTS launched a study about Moldov an youth 

aged 14-29. The main purpose was to in itiate and monitor the ir  mood, intentions and attitudes 

towards different subjects that are important for the implementation of the strategies elaborated 

by the Government.  

The research focused on the following key aspects with regard to  youth :  

- involvement in the decision -making process; 

- level of civic activism ; 

- political participation and the right to vote of Moldov an youth as of 16 years old; 

- role of physical mobility in increasing competitiveness in the job market;  

- participation in national and international internships ; 

- access to and perception of health services;  

- family and reproductive health ; 
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- access to quality education , especially among socially  vulnerable youth ; 

- level of satisfaction with the educational system and the skills  gained through  it ;  

- level of trust in the associative sector and the status of youth within this sector;  

- youth migration and causes; 

- social relations; 

- perceptions of welfare.  

1.1. Methodolog y  

QUANTITATIVE SURVEY  

Sample: Standard p robabil istic, mult i-stage and representative of the population  aged 14-29 

of the Republic of Moldova  (RM). 

Population  of survey: Population aged 14-29. 

Sample size: 1 112 interviews. 

Stratification criteria: 12 geographic regions corresponding to the territorial -administrative 

units before they became rayons; residence environment (urban or rural ); size of urban 

localities (two  types); population size in rural localities ( three types). 

Sampling: Volumes of urban layer , total in the regions (former districts) and rural layer were 

calculated in proportion  to the population size according to data communicated by the 

National Bureau of Statistics of the Republic of Moldova.  

Randomi sing stages: 

1. Locality from the frame of the adjusted layers : Selected localities (92) were established 

in a random way based on a table with random numbers.  

2. Family: The maximum number of interviews carried out in a sampling locality was 

five . Participating f amilies were selected via random route method, with a pre -

determined statistical step.  

3. Respondent: In families with several adult individuals, the interviewe e was 

determined via the method of the closest birthday.  

Representativ eness: Sampling is representative of the population of 14-29-year-olds in the 

Republic of Moldova with a maximum error of +3.0%. 

Period of  data collection:  11-23 June 2016. The interviews were carried out at the respondentsɀ 

home. The questionnaire was drafted in Romanian (official) and Russian (minority) languages, 

offering respondents the possibility of choosing the most optimal language for them.  

QUALITATIVE SURVEY  

Qualitative research consisted of five  discussion groups (Table 1.1). The categories of 

interviewe e were established in co-operation with the MTS and donors. Interviews contributed 

to explaining some findings of opinion poll s and to highlighted specific concerns of certain 

categories at the same time.  
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Table 1.1.  Qualitative research design  

 Categories of persons interviewed  Numbe r of 

participants  

1 FG Young people with disabilities (aged 16-29) 6  

2 FG Young women from rur al areas (aged 14-19) 10  

3 FG Young people from vulnerable/poor families (aged 18-29) 7  

4 FG Ethic minority young people, Russian speakers (aged 16-29) 10  

5 FG Roma young people (aged 14-19) 7 

 Total number of persons interviewed  40 

Group discussions were conducted in June 2016. All group discussions were held in "ÏÐİÐÕçÜ, 

with the exception of the Roma young people group  discussion, which was held in Soroca with 

the participation of respondents from the whole country,  respecting territorial distrib ution 

(Centre, North and South ). Theoretical sampling was used for selecting respondents by 

residence environment, gender, education and family status in order to ensure the 

representativeness of the groups. 

1.2. Socio-demographic characteristics of respondents  

The target subjects were young people from all regions of the country, ATUG Ȯɯ "ÏÐİÐÕçÜ 

municipality  and !çÓĲÐ. A total of  1 112 persons aged 14-29 were interviewed , among whom 

47.1% were young men and 52.9% were young women . Data analysis of qualitative research is 

presented in terms of several socio-demographic characteristics to ensure the statistical 

representativeness of certain groups (Table 1.2).  

Age group (3): 14-18; 19-24; 25-29. 

Education  level (3):  

- Low : No education, unfinished primary school (up to grade 4), primary school  (grade 4), 

incomplete secondary school (grade 9). 

- Average: General secondary school (grades 11 to 12), vocational school.  

- High : College (two to five  years of study), higher education. 

Occupation  (4): Employed ; unemployed ; student ; housewife. 

Socio-economic status (3): low ; average; high . 

 

Table 1.2.  Distribution of respondents by socio -demographic characteristics  

Socio-demographic characteristic s 

Number  of 

respondents 

Share of total 

respondents 

Age group  

14-18 449 23.6% 

19-24 335 39.3% 

25-29 328 37.1% 

Gender 
Male 533 47.1% 

Female 579 52.9% 
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Socio-demographic characteristic s 

Number  of 

respondents 

Share of total 

respondents 

Education  level  

Low  553 41.9% 

Average 380 37.7% 

High  179 20.3% 

Marital s tatus 
Married/domestic partnership  423 46.8% 

Unmarried  689 53.2% 

Language of 

communication  

Mold avian/Romanian  840 75.9% 

Russian 272 24.1% 

Enrolled in an educational 

instit ution  

Yes 535 37.0% 

No 577 63.0% 

Occupation  

Employed 250 27.8% 

Unemployed  318 33.8% 

Student  488 32.2% 

Housewife  56 6.2% 

Socio-economic status 

Low  356 32.5% 

Average 243 22.3% 

High  513 45.2% 

Residence environment  
Urban 463 42.5% 

Rural 649 57.5% 
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2. Democracy and civic participation  

According to young people participat ing in this research, democracy is a challenge in the 

Republic of Moldova  (RM). Only 8.3% of those interviewed report  satisfaction with democracy 

in the country , while 61.7% are dissatisfied/very dissatisfied (Figure 2.1). Those dissatisfied 

have a higher education level and are employed ɬ they represent approximately 66.0% of the 

persons interviewed in those groups. Only 10.0% of respondents show the highest level of 

satisfaction: those aged 14-18, those unmarried  and those enrolled  in an educational institution 

(Table 193 in Annex ).  

Figure  2.1.  How satisfied are you with the way democracy works in the RM ? 

  
Note: In all figures and tables, DK/NA = Do no t know/Not applicable.  

2.1. Politic al interest  

Interest in politics is extremely low  among young Moldov ans. Only  25.0% of respondents say 

they are very interested/interested in politics . More young men than women show an interest in 

politics (32.0% vs. 19.7%). Urban youth show  marginally more interest than rural  youth (32.7% 

vs. 20.0%) (Figure 2.2).  
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Figure  2.2.  How interested are you in politics ? (By gender and residence environment)  

 

Interest in politics depends on both socio-economic status and education level. Roughly twic e 

as many respondents with  high socio-economic status and education levels (vs. low levels for 

both characteristics) report  being very interested in politics (Figure 2.3 and Table 182 in Annex ).  

Figure  2.3.  How interested are you in politics ? (By socio-economic status and education 

level ) 

 

Regarding their sources of information  about the political life of the country , 80.0% select the 

Internet , 62.2% select TV, and about 20.0% select their  close social circle (friends/acquaintances/ 

colleagues or family/ parents) (Figure 2.4). The Internet is the main source of information for 

approximately 97.7% of young people with a high education level and 93.9% of housewives. TV 
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is the main source of information for young people aged 25-29 (approximately 69.0%) and for 

those with a high education level (approximately 69.0%). In addition , 26.0% of respondents 

mention  discussions with friends , acquaintances and colleagues; 23.5% of respondents enrolled 

in educational institutions mention  discussions with family/parents;  23.1% of housewives cite 

radio; and 17.4% of respondents with a high education level refer to newspapers (Figure 2.4 and 

Table 187 in Annex ). 

Figure  2.4.  What is your main source  of information about politic s in the RM ? 

 

Young people prefer not to discuss politics with people closest to them (family, friends  and 

colleagues). Only 19.2% of the interviewe es mention discussing politics very often/often, and 

approximately 60.0% discuss politics rarely, very rarely or never. The 25-29 age group is the one 

who discusses politics  the most (approximately 25.9% select very often/often). In terms of 

education, young people with a high education  level discuss politics the most (approximately 

31.0% answer positively ) (Figure 2.5 and Table 178 in Annex ). 
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Figure  2.5.  How often do you discuss politics with those closest to you (family, friends  and 

colleagues)? (By age group) 

 

A fair share (41,2%) of respondents holds the same political opinions as their parents. The 

prevalence varies by language of communication: approximately 53.3% for Russian speakers vs. 

37.2% for Moldavian/Romanian  speakers (Figure 2.6 and Table 179 in Annex ).  

Figure  2.6.  To what extent do your political opinions resemble those of your parents ? (By 

language of communication)  

 

Pro-West and pro-East sentiment split s Moldov an society and is reflected among young people. 
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approximately 35.0% of respondents describe themselves as pro-West (choose 1 to 4) and 37.2% 

as pro-East (choose 7 to 10), while 16.5% hold less strong views (choose 5 or 6). 11.2% do not 

know or do not want to express their political views (Figure 2.7). 

Figure  2.7.  On a scale of 1 (pro-West) to 10 (pro-East), where would you put your political 

point of view ? 

 

Results show certain tendencies by residence environment, with urban youth being slightly 

more oriented to the West and rural youth being slightly more oriented to the East. Thus, 36.9% 

are pro-West among urban youth (choose 1 to 4), while  33.3% are pro-East (choose 7 to 10). 

Among rural youth, 33.3% are pro-West while  40.0% are pro-East (Figure 2.8). 

Figure  2.8.  On a scale of 1 (pro-West) to 10 (pro-East), where would you put your political 

point of view ? (By residence environment)  

 

Contradict ory tendencies also emerge along language lines. Approximately 42.7% of 

Moldavian/Romanian speakers are pro-West (choose 1 to 4), and 30.2% are pro-East (choose 7 to 

10). Only 10.8% of Russian speakers are pro-West, and a significant percentage (59.3%) is pro-

East (Figure 2.9).  
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Figure  2.9.  On a scale from 1 (Pro-Vest) to 10 (pro-Est), where would you put your political 

point of view ? (By language of communication)  

 

Socio-economic status is also correlated with  tendencies in political point of view : high status 

being pro-West and low status being pro-East (Figure 2.10 and Table 188 in Annex). 

Figure  2.10.  On a scale of 1 (Pro-West) to 10 (pro-East), where would you put your political 

point of view ? (By socio-economic status) 

 

Perceptions of being represented by politicians under the age of 30 also vary. Only 20.0% of 

respondents consider that they are represented by young politicians  very much , while about 

70.0% consider that they are represented by young politicians to a small extent or not at all 

(Figure 2.11). The negative perception is predominant (over 70.0% of responses) among young 

people with a low education level and low socio-economic status, employed youth  and persons 

aged 25-29 (Table 189 in Annex ). 
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Figure  2.11.  To what extent do you feel rep resented by politic ians under 30 years old? 

 

2.2. Electoral participation  

The voting age in Moldova is 18. About 50.0% of young people aged 18 or over report  voting  in 

both parl iamentary and local elections. Approximately 30.0% vote irregularly , and 20.0% have 

never voted since they have turned 18 (Figure 2.12). Young women  and urban youth  participate 

more actively in  both parliamentary and local elections than do young men and rural youth 

(Tables 181 and 182 in Annex ). 

Figure  2.12.  From what you remember, how  many times did you vote in elections as of 

turn ing  18 years old? 

 

Only 25.0% of respondents think  people's votes influence the way 

Parliament/Government/Central  institutions  function very much/ a lot. Less than 33.3% hold this 

opinion towards local institutions (e.g. mayoralty, prefecture, local administration , etc.) (Figure 

2.13). Housewives, women, young people enrolled in educational institution s and 

Moldavian/Romanian speakers make up a significant percentage of affirmative answers 

regarding both electoral levels. Rates also differ  depending on the residence environment; 
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37.4% of rural youth vs. 29.7% of urban youth think people's votes influence the way local 

institutions function (Table 186 in Annex ).  

Figure  2.13.  In your o pinion, how much influence  do peopleɀÚɯÝÖÛÌÚ have on the way 

government institutions function ? 

 

Some participants in discussion groups note that the present government disappoints them  and 

that they do not intend to participate in the next elections.   

 

People from the government make people fight with each other and want them to split into two camps. 

I will never participate in elections again. Last time I was asked to vote for them, and they flattered 

me. (Female, 21, 3 FG: Young people from vulnerable /poor  famil ies) 

 

Qualitative  research asked about young people's opinion s on granting the right to vote at age 

16. Some politicians publicly advocate for the necessity of reducing the voting age to 16 years 

old , arguing that  16-year-olds are ready to assume civic responsibilities.  The majority of young 

people interviewed in discussion groups , however, do not consider people at that age ready to 

vote conscientiously, citing the following risks: susceptibility to manipulation , influence and 

voter fraud . Lack of experience and responsibility, indecision , and a focus on age-specific 

concerns make 16-year-olds vulnerable to politicians. Young Russian speakers especially voice 

these issues. 

At the age 16, a person doesn't understand much about things, doesn't follow much the news. They 

are told, ɂGo and vote, and you will be paid 100 lei. "Those who are 16 cannot guide themselves, and 

they can be told, ɁGo and vote, and we will invite you for barbeque."  (Male, 29, 4 FG: Ethnic 

minority  young people, Russian speakers) 

They are more easily manipulated and influenced than those who are 18 and who can say no and 

that's all. Those who are 16 are still malleable. (Female, 21, 4 FG: Ethnic minority  young people, 

Russian speakers) 

Those who are 16 know that they will not be called up for military service until they reach 18 and 
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have other topics to think about. Those who are 18 will think to go to study, to work or to serve in the 

military , and it is necessary to vote for someone who can change things. Those who are 16 don't have 

their own opinions and are easily manipulated by parents who have their own opinions. (Male, 22, 4 

FG: Ethnic minority  young people, Russian speakers) 

Some young people acknowledge the benefits of gaining voting rights at 16 years-old : for 

instance, involv ing young people and motivat ing them to be more interested in and responsible 

for political life . It may also make young people feel more important  and impart a stronger 

desire to change and improve the situation in the country.   

2.3. Civic engagement   

In democratic countries, the population can express opinions and seek to solve societal 

problems through var ious actions, including participation in elections, referenda, 

demonstrations and protests. When they are asked about the societal problems they care about 

the most, 56.0% of the young interviewees cite economic issues (low wages, poverty ), 52.3% lack 

of jobs and 51.3% corruption . Less prominent concerns include problems in the health care 

system (25.0%); problems related to rule of law  and respect for the law (16.3%); political  issues 

and support of one candidate of a party  (15.1%); access to education (10.0%); and environmental 

issues (7.2%). Only 3.0% of respondents are concerned about issues of discrimination (Figure 

2.14). 

Figure  2.14.  Which of the following problems/issues  do you care about the most ? 

 

The research also points out some gender differences. Male respondents are more concerned 

about corruption, rule of law, politics, education and  the environment . Female respondents are 
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more concerned about economics, unemploy ment, health care and discrimination against 

women (Figure 2.15). 

Figure  2.15.  Which of the following problems/issues do you care about the most ? (By gender) 

 

The research also finds  differences along residence environment, education level and socio-

economic status. Young people from urban areas care more about corruption, rule of law  and 

discrimination against ethnic minorities , while r ural youth care more about economics, 

unemployment , health care and the environment  (Figure 2.16). In addition , those wi th a high 

education level are concerned about economics, unemployment and  corruption; the respective 

groups had a response rate of over 60.0%. Over 65.0% of housewives are concerned about 

economics and unemployment (Tables 183 and 184 in Annex ). 
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Figure  2.16.  Which of the following problems/issues do you care about the most ? (By 

urban/rural ) 

 

Although over 50.0% are concerned about certain civic problems, young people display low 

civic activity. Only 33.3% state they would participate in protests or demon strations in support 

of the problem that concerns them the most. Overall, only 12.1% say they would certainly 

participate in planned protests in support of the ir  main issues. Over 60.0% state they certainly 

or probably would not . Activi sm is more prominent  among young men than women; 37.1% vs. 

32.7% answer positively  (Figure 2.17). The majority of those willing to participat e have a high 

education level and high socio-economic status (38.0%) (Table 185 in Annex ). 

Figure  2.17.  I f there were protests or demonstrations for the problem you care about in the 

coming months , would you participate ? (By gender) 
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Participation rate at meetings is extremely low. Only  5.9% of interviewed young people had 

participated at a local meeting in the previous 12 months. Among  them, 8.8% are aged 25-29, 

7.7% are rural youth,  and 3.4% are urban youth (Table 190 in Annex ). Half of respondents  who 

answer positively  had participated at two  meetings in the reference year (Table 191 in Annex ). 

The rate of reported participation in yo uth organi sations (local youth council s, district youth 

council s, local initiative group s, political party  youth wings , non-governmental organisations 

[NGOs]) is below statistical significance at less than 3.0% (Table 192 in Annex ). 

A large number of the interviewees say they are not interested in politics and do not participate 

in civic activity because they do not believe they can bring about  change: ɁTo gather people in 

front of the parliament bu ilding and all is in vain ɂ. The purpose of protest has also been 

compromised in the last period as participants in various demonstrations admit that they did 

not know the goal of the protest. Mass media has reported that Ɂmost of them are paid and 

don't even know why they came hereɂȭ 

During the  group discussions, respondents highlight several reasons why young people are not 

involved in local socio-political life . They assert that young people's actions are not appreciated 

by authorities and other citizens ; that young people lack financial and moral support from 

citizens; that they are punished for taking initiative  and that they are indifferen t. 

Young people are not appreciated. Young people are not listened to. Even if they are listened to, the 

authorities do not react. (youth focus group ) 

Even if young people start doing something, there is always someone who says, ɁWhy do you need to 

do it? Better go and drink beer. No one will appreciate it.ɂɯIt is said by people who are in power. And 

you suddenly stop and ask yourself, ɂWhy for? No money. That's all. Just calm down.ɂɯ(Male, 20, 4 

FG: Ethnic minority  young people, Russian speakers) 

When I lived in X, I worked for a TV channel. We made reportages on different topics related to 

problems with public toilets in the city. We made a film about a school canteen that was in a very bad 

condition, and children were forced to run to the nearest shop during breaks. But it was not correct 

because during the educational process children are not allowed to go beyond the school gate. I made a 

film and school showed its negative attitude towards me. The reportage was appreciated not by the 

school but by an organisation that was very interested in that problem. (Female, 22, 4 FG: Ethnic 

minority  young people, Russian speakers) 

Young people in general are indifferent; expect that parents will always support them. (youth focus 

group ) 

 

2.4. Youth centres and services  

Several youth centers provide a variety of services to target groups. With the involvement of 

young people, these centres carry out educational and methodical activities ; cultural activities  

and service provision, including  training and access to information ; civic participation and 

human rights defence and social reintegration; skills training and professional integration ; 

entrepreneurship development ; volunteering ; promotion of healthy lifestyle ; and prevention of 
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human trafficking and domestic violence  (Chapter 4 for further discussion) . Despite this, only 

25% of respondents are aware of such centres. Women are more informed than men (31.0% vs. 

18.8%). Awareness is also higher among urban youth compared with rural youth  (32.0% vs. 

20.3%) (Figure 2.18). 

Figure  2.18.  Please answer yes if you have personal knowledge or have heard of youth 

centres that offer various services for youth . (By gender and residence environment)  

  

Awareness of youth centres is directly correlated with education level and socio-economic 

status: the higher for each, the more well informed  (Figure 2.19). Young people enrolled  in 

educational institution s are more aware than those not enrolled (35.8% vs. 19.1%). By age 

group, young people aged 14-18 are more informed than young people aged 25-29 (29.6% vs. 

20.1%) (Table 194 in Annex) . 
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Figure  2.19.  Please answer yes if you have personal knowledge or have heard of  youth 

centres that offer various services f or youth . (By education level and socio-economic status) 

 

Among those who are aware of youth centres, 60.0% state they are located in their resident 

localities, 27.5% say that they are located in other localities  in the rayon , and 85.6% in the 

rayonal centre (Figure 2.20 and Table 195 in Annex ). 

Figure 2.20.  Where are the youth centres you know or have heard of located?  

 

The results relate to the fact that services provided by youth centres are not used by young 

people. Only 16.3% of respondents who are aware of the centres have benefited from the ir  

services: 20.8% among urban areas, which is almost twice the rate as among rural youth . The 

rate is also higher among young people enrolled in educational institution s (19.0% vs. 13.3% 

among those not enrolled) (Figure 2.21). Other socio-demographics with greater use rates are 

youth with high socio -economic status (22.8%), single young people (19.0%) and those with an 

average education level (21.1%) (Table 196 in Annex ).  
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Figure  2.21.  Have you benefited from or participated in any services or opportunities offered 

by a youth cent re? (By enrolled in educational institutions and residence environment)  

 

The reasons why 82.6% of young people do not use youth centre services differ. About 69.6% of 

respondents mention that they do not need the services, while 19.3% say they do not have time, 

and about 8.8% note that the centres do not provide the services they need. Other reasons 

account for the remaining 3.0% (Figure 2.22 and Table 197 in Annex ). 

Figure  2.22.  Which  are the most important reasons you have not previously benefit ed from  

youth centre services? 

 

Respondents who have benefited from youth centre services assessed the quality of certain 

aspects from very good to very bad. The highest favourable assessments are for the staff 

qualification and staff behaviour towards youth clients . Over 90.0% of respondents assess these 
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criteria as very good/good, with about 33.3% rating  them very good. Equipment /furniture and 

cost of services receive the lowest ratings (Figure 2.23 and Tables 198-200 in Annex ). 

Figure  2.23.  How wou ld you rate the following aspects of youth centres? 

 

In terms of the youth centre services used by young people, about 50.0% of respondents benefit 

from volunteering , about 30.0% from youth inform ation and documentation services, 30.0% 

from life skills training , almost 20.0% from  recreation, and almost 20.0% from 

professional orientation and career guidance, training and integration.  Respondents benefit 

least from services targeting vulnerable groups, such as socio-economic reintegration of young 

people in risky situations and  community service for teenagers and young people without 

parental supervision (Figure 2.24).  
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Figure  2.24.  Which youth centre services have you benefited from ? 

 

Young men and women benefit from  different youth centre services. A higher percentage of 

men than women (28.0% more) benefit from youth participation services and recreation. The 

differential narrows for other services. Between 7.0% and 15.0% more men than woman benefit 

from community services for teenagers and young people without parental supervision; 

volunteering; youth economic empowerment; and professional orientation and career guidance, 

training and integration.  About 22.0% more women than men benefit from lif e skills training ; 

about 11.0% more women benefit from youth information and documentation services.  

Residence environment also affects service choices. Urban youth benefit more from 

volunteering; socio-economic reintegration of young people in risky situ ations; community 

services for teenagers and young people without parental supervision; as well as recreation. 

Rural youth benefit to a greater extent from youth information and documentation services; life 

skills training; professional orientation and career guidance service, training and integration ; 

and youth participation services (Tables 201 and 202 in Annex). 

The majority of respondents  (85.6%) are satisfied with youth centre services, and 32.0% are very 

satisfied. More men than women report  being very satisfied/satisfied (about 95.5% vs. 79.7%) 

(Figure 2.25). Young people enrolled in educational institutions account for the largest majority 

satisfied with the services at 97.1%. Young people aged 19-24 are also satisfied with a high rate  

at 93.9% (Table 203 in Annex ). 
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Figure  2.25.  How satisfied are you with your youth centre service(s)? (By gender) 
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3. Employment  

About 33.3% of respondents are unemployed and 33.3% are enrolled in educational institutions . 

Nearly one-third  (27.7%) are employed, 18.6% of whom work full -time (Figure 3.1). More men 

are employed than women (35.7% vs. 13.0%), and more women are unemployed than men 

(35.8% vs. 31.6%). Additionally, m ore urban youth are employed than rural youth  (37.5% vs. 

20.5%), and more rural youth are unemployed than urban youth  (39.6% vs. 26.0%) (Table 96 in 

Annex). 

Figure  3.1.  Are you currently employed ? 

 

3.1. Employment and occupational status  

Less than 50.0% of employed young people have jobs in their resident localit ies. About 20.7% 

have jobs in other localit ies within their rayon . This confirms assumption s about hidden 

internal migration for employment purpose s. More women than men are employed in their 

resident localit ies (59.3% vs. 51.3%). Rural youth also exhibit a higher rate of mobility for 

employmen t. Only 43.4% have jobs in their resident localit ies; over 50.0% have jobs in other 

localities, and 33.3% work in other rayons (Figure 3.2). Young people who work and study also 

demonstrate higher labour mobility . Nearly half (49.5%) of them work outside their resident 

localities, while  nearly half  (48.5%) have a low socio-economic status and education level (Table 

100 in Annex ). 
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Figure  3.2.  Where is your workplace located? (By gender and residence environment)  

 

Lack of employment opportunit ies in rural areas significant ly  affects the youth employment  

picture in the Republic of Moldova  (RM). The majority of respondents (76.3%) work in towns 

and cities. Over half  (52.7%) of employed rural youth work in cities (Figure 3.3). This is 

confirmed  by other statistics that highlight the concentration of young people in urban areas, 

particularly in big cities. The majority of young people who work in cities have a high 

education level and high socio-economic status: over 80.0% for both characteristics vs. 60.0% for 

youth with a low education  level and low socio-economic status (Table 101 in Annex ). 

Figure  3.3.  Do you work in a village or a city ? (By gender and residence environment)  

 

The percentage of young people employed in the private sector is twice that in the state sector. 

The percentage of women employed in the state sector is 7 percentage points higher than the 
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percentage of men. More urban than rural youth are employed in the private sector , while more 

rural than urban youth are employed in the state sector (Figure 3.4). A higher percentage of 

young people with a low education level are employed in the private sector in comparison to 

those with  a high education level (70.2% vs. 57.4%) (Table 102 in Annex ).  

Figure  3.4.  In what sector are you employed ? (By gender and residence environment)  

 

Young people work predominantly in commerce, hotels and restaurants (18.2%), services 

(16.5%), construction  (14.3%), transport and communication  (9.4%) and industry  (8.4%). About 

6.0% work in public administration, educa tion, agriculture, hunting, forestry and fishing. Only 

4.0% are employed in other sectors (Figure 3.5).  
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Figure  3.5. In what sector do you currently work ? 

 

A larger proportion of men than women work in construction, transport and communication . 

Most women are employed in commerce, hotels and restaurants, services, and education. In 

urban areas, the majority  of young people work in commerce, hotels and restaurants (24.3%), 

services (21.5%), and construction (12.4%). In rural areas, youth tend to work in c onstruction 

(16.9%); agriculture, hunting, forestry and fishing  (13.1%); and public administration (10 .7%) 

(Tables 103 and 104 in Annex). The majority of employed youth are employees (92.1%), while  

only an insignificant proportion, about 2.0%, are employers or self-employed (predominantly  

men and rural youth) (Table 105 in Annex ). Over 50.0% of young people work more than 40 

hours per week, with a  maximum  of 90 hours, a minimum  of 15 hours and an average of 42.8 

hours (Table 107 in Annex). 

Over half (55.1%) of respondents have been work ing at the same workplace for more than one 

year (Figure 3.6). This tenure is correlated with education level and socio-economic status: 

64.1% of youth who have been working at the same workplace for more than one year have a 

high education level while  61.6% have a high socio-economic status vs. 45.7% and 46.3%, 

respectively, for those with a low education level and low socio-economic status (Table 106 in 

Annex). 
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Figure  3.6.  How long have you been working at your workplace ? 

 

In group discussions, young people mention having frequently changed workplaces in recent 

years, mostly due to unsatisfactory salary, lack of opportunit ies for promotion  and family 

problems. 

ɁWhen I changed my workplace, at the beginning I was interested in work, but then I was unsatisfied 

with salary or employees were changed constantly or companies closed or there were family 

problems.ɂɯ(Male, 29, 4 FG: Ethnic minority  young people, Russian speakers) 

ɁI was also in such situation. I changed my workplace many times. I worked in one place, then in 

other place, in trade, selling furniture, shoes. When I achieved a certain level, I understood that I 

gained all the necessary skills at that position and then I quitȭɂ (Female, 28, 4 FG: Ethnic minority  

young people, Russian speakers) 

3.2. Quality of employment and job satisfaction  

Informal employment still exists in Moldova , and young people are no exception. About 33.3% 

of employed youth do not have work con tracts, despite the future  challenges informal 

employment  poses. Young men are more willing than women to work without a contract: 33.3% 

vs. 28.2%. A greater proportion of r ural than urban youth  work informally: 38.9% vs. 25.6% 

(Figure 3.7). Young people with a high education level represent the greatest majority (85.4%) of 

those with work contract , followed by young people with high socio -economic status (77.1%) 

(Table 97 in Annex ). 
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Figur e 3.7.  Is your work formal  based on a work contract ? (By gender and residence 

environment)  

 

Work contracts provide employee  benefits to varying degrees. The research finds that 95.0% of 

contracts pay into social insurance, and 94.0% pay into health insurance. The least prevalent 

benefits are a guaranteed 8-hour work day and annual leave (Figure 3.8). 

Figure  3.8.  Which employment  standards provided for in law  are included in your work 

contract? 

 

Employment benefits are granted with even less frequency to rural formal ly employed youth,  

particularly health insurance, social insurance and annual leave (Figure 3.9 and Tables 98 and 

99 in Annex ).  

 

 

 



39 
 
 

Figure  3.9.  Which employment standards provided for in law are i ncluded in your work 

contract? (By residence environment)  

 

The research also looked at skills mismatch in youth employment . Given four scenarios, over 

33.3% of employed respondents do not have a job-related educational background; only  27.0% 

do have a job related to their educational background. About 20.0% work in fields different 

from their educational backgrounds, while  11.4% work in fields close to their educational 

background s (Figure 3.10). A  large proportion of young people  (27.4%) work ing in a field 

different from their educational background s have a high level of education (Table 108 in 

Annex). 

Figur e 3.10.  Which of the following statements best describes your employ ment-education  

situation ? 

 

8ÖÜÕÎɯ×ÌÖ×ÓÌɀÚɯsatisfaction with various aspects of their employment conditions  varies but is 

overall positive . The majority of respondents  (80.3%) are very satisfied/satisfied with the 

attitude s and behaviours of colleagues and employers towards them (80.3% and 74.9%, 

respectively). Moreover , 67.1% are very satisfied/satisfied with services. Wage shows the lowest 

level of satisfaction; 47.3% select very satisfied/satisfied, and over 25.0% answer 

dissatisfied/very dissatisfied (Figure 3.11). 
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Young people interviewed in this group discussion al so emphasise that salaries in most 

domains in Moldova are low compared to cost of living , and youth employment is particularly 

prone to this disparity . Employed respondents indicate that they  cannot maintain their own 

standard of living , let alone whether they could with a family  and children. Rural youth who 

cannot find jobs in their localities have to pay for the added costs of rent and/or transport. In 

order to increase their incomes and to ensure their daily needs, some young people have two 

jobs, and others would like to find a second job. 

I work, but my salary is not sufficient. That's why sometimes I need to ask for money from my 

parents to make ends meet. I don't know what to do to improve our lives because our salaries are very 

low. (Female, 19, employed at a sewing factory, F2: Young women  from rural area s) 

If you don't have a possibility to find a job in your locality, you have to pay for renting, transport, 

and it's very expensive. (Female, 19, student, 2 FG: Young women  from rural area s) 

I am not satisfied. I have a job now, but I am not satisfied because all is so miserable. Salary is very 

low. If I can find one more job, even part time, then I can consider that I get an average salary. Now 

my salary is less than average. I am not satisfied with life in Moldova. (Male, 29, 4 FG: Ethnic 

minority  young people, Russian speakers) 

You cannot survive in Moldova having only one job. I have one part-time job and another is related to 

selling perfumes that brings me more income. The salary that I get from my first job is only enough to 

cover my utility services and kindergarten. (Female, 28, 4 FG: Ethnic minority  young people, 

Russian speakers) 

Some young people are dissatisfied/very dis satisfied with the fact  that some employers take 

advantage of young people's inexperience, only hir ing them for an unpaid  trial period  of about 

one month . They consider the trial too  long, as they incur the costs of rent, food and transport  

while performing the  work throughout . In respondents' opinion, employers benefit from not 

paying young people . 

For example, a person studied, came from a village, rents an apartment here. He works for two weeks, 

a month, and then he is told, ɁWe are not satisfied with your joÉɂȮɯÈÕËɯÏÌɯÐÚɯÍÐÙÌd. He goes to another 

company, works again three to four months, and then he says to himself, ɁWhy do I have to work for 

someone? They will fire me, will benefit from my job and will not pay me.ɂ (Male, 29, 4 FG: Ethnic 

minority  young people, Russian speakers) 

Young people who have formal jobs are only satisfied to some extent with their salaries and 

tend to migrate to other countries. The main reason is uncertain job prospects. 

I like my job. I get an average salary, but it could be more. But if I get some offers to work in Europe, I 

will not even hesitate. I will migrate there. There is no prospects here. Today is good, but tomorrow is 

unclear. (Male, 29, formally employed, 4 FG: Ethnic minority  young people, Russian 

speakers) 

The greatest proportion of respondents  who are generally very satisfied/satisfied with their job s 

are those with high socio -economic status (76.1%) and those from urban areas (75.6%). The 

groups most dissatisfied/very  dissatisfied are young people from rural area s (about 16.6%) and 

those with have an average education level (about 16.0%). The groups most satisfied with their 
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salaries are young people with a low education level (50.0%) and those from urban areas 

(50.0%). The groups most dissatisfied/very dissatisfied with their salaries are young people with 

low socio-economic status (over 30.0%) and those from rural area s (Table 110 in Annex). 

Young people enrolled in educational institutions  (about 72.8%), those with a high education 

level (66.5%) and high socio-economic status (67.7%) are very satisfied/satisfied with their 

working conditions . In contrast, respondents with low socio -economic status (over 30.0%) are 

dissatisfied/very dissatisfied  with their working conditions . For instance, young people enrolled 

in educational institutions  (78.5%) and those with average socio-economic status (70.8%) are 

very satisfied/satisfied with the length of the work day , whereas respondents with low socio -

economic status are dissatisfied/very dissatisfied  with it  (Table 111 in Annex). 

The majority of young people are very satisfied/satisfied with the attitude and behaviour of 

employers towards them: about 87.5% of those enrolled in educational institutions and 81 .0% of 

those from urban areas. Similarly, r espondents enrolled in educational institutions , those with 

an average education level and those from urban areas are very satisfied/satisfied with the 

attitude and behaviour of colleagues towards them , with response rates of 95.4%, 85.5% and 

85.5%, respectively. Respondents with low socio-economic status are dissatisfied/very 

dissatisfied with this aspect at a rate of 11.6% (Table 112 in Annex). 

Figure  3.11.  How satisfied are you with the following aspects of your current employmen t? 

 

Low level of satisfaction with working condi tions make people think about other employment 

opportunities. More than half (53.7%) of respondents think about looking for another job. The 

youth labour market mobility is correlated with their socio-economic status. The proportion of 

respondents with low  socio-economic status looking for another job is 63.8%, a 15-percentage 

point  difference from those with high socio -economic status (Figure 3.12). Higher rates occur 

also among unmarried young people  (57.3%) and those with an average education level (57.3%) 

(Table 113 in Annex). 
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Figur e 3.12.  Please answer yes if you have thought of look ing  for another job . (By socio-

economic status) 

 

The main reason for looking for another job or workplace  is dissatisfaction with salary,  selected 

by about 75.0% of respondents ɬ three times more than the prevalence of the next most selected 

responses: dissatisfaction with work schedule  (28.0%), stressful work conditions (22.8%) and 

lack of promotion opportunities  (21.4%) (Figure 3.13). Of that  majority dissatisfied with salary , 

92.7% have a low education  level (Table 114 in Annex).  

Figure  3.13.  Why do you want to find another job or workplace ? 

 

3.3. Unemployment and access to work  

Among unemployed young people, 41.0% are looking for a job or workplace , and about 27.0% 

had looked in the previous 12 months. The proportion  of youth looking for a job or workplace 

with  a high education level is twice the proportion of those with a low  education level (Figure 

3.14), and 36.0% are aged 25-29 (Table 115 in Annex).  
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Figur e 3.14.  Please answer yes if you look ed for a job or workplace in the last 12 months . (By 

education level ) 

 

The most selected job search methods are asking a friend/relative /colleague (78.1%) and 

contacting employer /human resource (HR) manager (54.7%). A smaller percentage (12.2%) start 

businesses at their own expense (Figure 3.15). Job search methods differ along gender and 

residency environment. Men more often ask friends /relatives/colleagues or contact 

employers/HR managers directly ; women more often register at employment office s. Rural 

youth tend to ask friends/relatives/colleagues or contact employers/HR managers directly; 

urban youth more often make or answer job advertisements in mass media (Tables 116 and 117 

in Annex) . 

Figure  3.15.  Which methods did you use in the last 12 months to find a job or workplace ? 

 

As to why job searches fail , the largest proportion (37.9%) say that they cannot find a job with 

suitable pay, while about 25.0% say they cannot find a job with suitable work conditions and 

about 23.7% they cannot get a suitable job in their locality  (Figure 3.16). This last reason is given 

by rural youth at a rate of 36.1%, while  48.2% of urban youth cannot find a job with suitable pay  

(Table 118 in Annex). 
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Figure  3.16.  What are the reasons you cannot fi nd a job or workplace ? 

 

About 73% of unemployed  respondents report  not having looked for a job or workpace in the 

previous 12 months for various reasons. More than half (52.9%) are enrolled in an educational 

institution, 10.8% have family responsibilities  (including maternity leave), and about 4 .0% 

either plan to work abroad, looked for a job but did not find  one, or do not know how and 

where to look for a job (Tables 119 and 120 in Annex). 

Respondents interviewed in this group discussion  mention discrimi nation against certain 

groups (persons with disabilities, Roma people, etc.) and noted the following employment and 

professional development  challenges:  

- lack of experience; 

- low wages; 

- nepotism and personal relationships in the workplace ;  

- lack of motivati on based on parental financial support, particularly received from 

abroad;  

- lack of support for young people in work collectives .  

I graduated as pastry chef, and I am a certified specialist, 4th degree. When I apply for a job, I am always 

asked, ɁWhat is your work experience?ɂɯand having a certificate does not help at all. (Male, 19, 4 FG: 

Ethnic minority  young people, Russian speakers) 

Nepotism spread out in Moldova. Without personal relationships, it is difficult to find a job. The country 

is small and people have relatives everywhere. (Male, 22, 1 FG: Young people with disabilities ) 

As a rule, young people are not supported by their older colleagues. Instead of helping with advice and 

sharing experience, they ȿthrow sand in the wheels. (Male, 25, 1 FG: Young people with disabilities ) 

There are some young people who have no interest and rely only on parents' support. (Female, 21, 1 FG: 

Young people with disabilities ) 
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Young people often mention t he lack of jobs. Even with job prospects, salaries are very low and 

young people are unable to provide themselves with a decent living standard .  

I went to !çÓĲÐ to work as an actor for a theatre, even though I have a disability. Due to cerebral palsy, one 

of my legs is shorter than the other. I worked there for a half of a year, although I took a risk because of my 

leg. I didn't face any problem there. They accepted me. I was told, ɁYou look very well. You move as an 

actor. You graduated as an actor. If you mentally forget about your disability, although it is observed 

when you walk, use your acting skills, and then you can walk. We had such actors, and they workedɂ. 

Half a year later, I was forced to quit the job because of the salary. I couldn't provide myself with a decent 

life earning 2 500 leu. I tried to have a second job, but it was difficult because I had to be at the theatre all 

day due to rehearsals, performances. Now I am looking for a job. I can return to my previous work, but 

most young actors quit their job. (Male, 25, 1 FG: Young people with disabilitie s) 

Respondents note another obstacle to youth employment: employees at state pension age who 

do not want to  retire. Young skilled employees are thereby forced to perform unskilled work  

instead. 

No one takes into account the fact that you graduated and were directed to start working, as it is made 

in European countries and even in Russia. In Moldova, you cannot find a job due to pensioners. They 

do not want to quit, and young people are jobless. (Male, 29, 4 FG: Ethnic minority  young people, 

Russian speakers) 

They get pension and also work and get salary. When a young person applies for a job, a pensioner 

says, "Don't hire him in my place. Young person has to look for a job in other place". Then a young 

person goes here and there, finds a job in construction, works a week, is paid 200 lei and is told, "You 

do not suit us." (Male, 29, 4 FG: Ethnic minority  young people, Russian speakers) 

Young people with small children mention lack of kindergarten places as an obstacle to their 

employment . It is difficult to  enrol children under 3 in preschool due to the scarcity of these 

facilities in many localities. 

I have a small child, and I don't have any source of income. I wanted to put him to kindergarten, but 

he was not accepted anywhere. I have no money to pay for kindergarten ɬ in order to put my child 

there. Due to that, I cannot find a job. I was told that kindergarten could not help me with anything. 

It happened to me in my locality. (Female, 21, 3 FG: Young people from vulnerable /poor  

famil ies) 

In addition to difficulties finding work,  group discussion participants  note that, once a young 

person has a job, he/she can face barriers to career advancement/promotion. 

The salary is small, and you can work for 8-10 years ɬ taking into account that you studied for 4 

years ɬ and not have opportunity for career advancement, promotion. You continue to work as a 

nurse. I call it discrimination. Young people study and do not have a workplace. (Male, 22, 4 FG: 

Ethnic minority  young people, Russian speakers) 

If you are not my relative or friend, you will never get the position you try to get. You can work, make 

efforts, but without personal relationships, you will never be promoted (Female, 28, 4 FG: Ethnic 

minority  young people, Russian speakers) 
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3.4. Employment prospects  

In general, young Moldova ns want to work in the private sector  (private companies, 

international companies, etc.) (response rate of 42.8%). Less attractive is the public sector, 

including education, health, public administration, military, police, etc.  Another 20.0% express 

no opinion  (Figure 3.17).  About 50.0% of men, young people aged 25-29, those with a high 

education level and urban youth prefer to work in the private sector . Women and rural youth 

would like to  work in NGOs  at a higher rate than other groups (over 6%) (Table 121 in Annex ). 

Figure  3.17.  Whether or not you are currently working, in which of the following sectors 

would you like to work ? (By gender and residence environment)  

 

In group discussion , young people close to graduat ing mention they want to find a job in the 

private sector. Graduate students with  state scholarships are dissatisfied with the fact that they 

will be directed to work in state institutions, where salar ies are much lower than in the private 

sector. Medical students and teaching students in particular express this frustration . 

Since my childhood, I wanted to be a nurse. It was my dream. I entered college, and recently I took my 

last graduation exam. Soon, I will get my diploma. I consider it as a discrimination that I cannot 

apply for a job in a private medical institution or abroad, as I have to work where I will be directed to 

pay money back to the state. My first salary will only 1 500 lei. How ÛÖɯÓÐÝÌɯÖÕɯÚÜÊÏɯÓÖÞɯÚÈÓÈÙàȳɂɯ

(Female, 21, 4 FG: Ethnic minority  young people, Russian speakers) 

The same situation is in our [Philological] Department, when students enrolled on a full scholarship 

are directed to work in villages in order to pay money back to the state. You can escape it only if you 

go abroad or if you apply for a Masterɀs degree ɬ but not all want to do it ɬ or you have to pay for 

studies.ɂɯ(Female, 22, 4 FG: Ethnic minority  young people, Russian speakers) 

In terms of access to suitable jobs in Moldova, a significant pro portion of interviewed young 

people (41.3%) are interested in accessing a job in the country; however, 14.7% of young people 

rate the extent of access to jobs in Moldova  as very much/a lot , and over 50.0% rate it  as a 
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little/very little/ not at all (Figure 3.18). Young people are equally interested in fin ding jobs in 

their localities  ɬ just over 40.0% of respondents consider the extent of interest as very much/a lot 

in both urban and rural areas. Access to jobs is perceived differently  along residence 

environment;  about 44.6% of urban youth and 55.4% of rural youth evaluate extent of access as 

a little/very little/not at all (Tables 122 and 123 in Annex ).  

Figure  3.18.  To what extent do you believe young people have access to and are interested in 

available/created/existing jobs in  the RM ? 

 

3.5. Volunteering a nd internships  

Volunteer  activity  is becoming more popular among young people in Moldova . About 18.0% of 

those interview ed had volunteered in the previous 12 months. Volunteering is more prevalent 

among the more educated: 21.0% of respondents with a high education level vs. 14.3% with a 

low level. Volunteering is more popular among urban than rural youth (23.3% vs. 14.1%) 

(Figure 3.19). The largest percentage of respondents who volunteer are those enrolled in 

educational institutions  and young people aged 14-18 (30.0%) (Table 125 in Annex ). 
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Figur e 3.19.  Did you do any (unpaid) volunteer activit y in the last 12 months? (By socio-

economic status and residence environment)  

 

Group discussions confirm that volunteer activit y is more popular and frequent in cities. Young 

people from rural areas have fewer opportunities due to lack of youth organi sations or 

volunteer programming . 

There are no volunteer programmes in our locality. Maybe they are only in "ÏÐİÐÕçÜ. I didn't study. I 

stayed at home. I couldn't find a job and was forced to go to work in Turkey. (Female, 20, rural area, 

4 FG: Ethnic minority  young people, Russian speakers) 

In Kahul, young people meet together and perform some activities. There are some organisations that 

designed curb ramps for people with disabilities. Some roads have not been repaired for a long time, so 

young people took pictures and showed them to local administration, and they won the case. There 

were a lot of homeless dogs in the town walking around and biting people. Young people collected 

signatures in support of opening a shelter for homeless dogs. They even found a sponsor. Volunteering 

works in our locality. (Male, 29, employed, 4 FG: Ethnic minority  young people, Russian 

speakers) 

Group discussion participants are positive towards volunteering and often equate it with 

charitable activities and with young people who work for free or people who help people in 

need. They identify volunteer activities with both unpaid community service (e.g. sanitation, 

cleaning localities) and with information  and promotion campaigns for certain causes, risks and 

ideas (notably those relating to the European Union, union with Romania, HIV/AIDS 

prevention, etc.). While  appreciative of the volunteer activities carried out by young people in 

their localities, participants  express anger when these activities are ascribed to certain political 

parties to enhance their  public image. 

The majority of respondents  (93.5%) are very satisfied/satisfied with their volunteer activities . 

Young people with averag e socio-economic status and those aged 25-29 register the highest 

rates of dissatisfaction; 9.0% in each select dissatisfied/very dissatisfied (Table 126 in Annex ). 
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In Kahul, many young people join a volunteer organisation. They carry out different activities. On 

TV and mass media, is said that they belong to Democratic Party. On 8 of March, young people 

bought flowers, each at 5 lei, and congratulated every women. Everything was so beautiful, but at the 

end of the day, it was again saidȮɯɁYouth from DP, the only party that congratulated women from 

Kahul.ɂ Just to boast. (Male, 29, employed, 4 FG: Ethnic minority  young people, Russian 

speakers) 

The most common volunteering activit ies are community work ( 48.0% of responses), helping 

with special needs/disabilit ies/elderly (41.3%), organising cultura l events, such as festivals and 

concerts (17.2%), and organising sport ing events (14.2%). Volunteering in the economic sector 

accounts for only 1.9% of responses (Figure 3.20 and Table 127 in Annex ). 

Figur e 3.20.  Which volunteer activities will you carry out in the next 12 months ? 

 

Group discussions reveal that young people enrolled in educational institutions volunteer at 

higher rates because the setting is conducive to mobili sing many young people. Volunteering  is 

seen as voluntary  for the population at large , whereas volunteering is considered obligatory  at 

educational institutions , with certain constraints and pressures levied to involve students in 

these activities.  

In our lyceum [high school], there is a public and voluntary association, and several times per year, it 

organises the activity Clean City . Pupils clean city streets of garbage. The association also organises 

patriotic activities, such as Dawn of Remembrance, dedicated to veterans of World War II.ɂɯ

(Female, 18, 4 FG: Ethnic minority  young people, Russian speakers) 

After that, I have a negative attitude towards volunteer work. It is always saidȮɯɁWe need ten 

volunteers, but obligatory.ɂ It was at school. Now when I hear that volunteers are needed, I have a 

negative attitude towards volunteer work, and I think if it is mandatory, I wil l not participate. That is 

the reality. (Male, 22, 1 FG: young people with disabilities ) 

(ÕÛÌÙÕÚÏÐ×Úɯ ÈÓÚÖɯÍÐÎÜÙÌɯ×ÙÖÔÐÕÌÕÛÓàɯ ÐÕɯ àÖÜÕÎɯ×ÌÖ×ÓÌɀÚɯ ÓÐÝÌÚȭɯAbout 30.0% of respondents 

mention participatin g in internships: 27.5% within Moldova and 3.0% abroad. Women more 

than men undertake internships  (33.5% vs. 27.0%), as do urban young people compared to rural 

(39.1% vs. 24.2%) (Figure 3.21). A large percentage (56.9%) of respondents with a high education 
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level participate in internships, followed by employed respondents (36.9%) (Table 124 in 

Annex). 

Figure  3.21.  Have you ever participated (during or after your studies ) in internships ? (By 

gender and residence environment)  

 

Some discussion group participants consider internships organi sed by higher education 

institutions to be a formal ity  Ɂfor a check mark.ɂ 

I came to the internship three times. The first time was when I was introduced, the second time was 

when I needed stamp and signature, and the third time was when I brought cognac and chocolate. It 

was easy for me because I studied in college and got basic knowledge there, and when I entered at 

university, I already knew everything. (Male, 29, 4 FG: Ethnic minority  young people, Russian 

speakers) 

Many young people also mention  that they must pay private companies to intern  in order to 

gain work experience or undertake an internship  required at the end of their studies. 

Internship also has to be paid. If you want to perform internship in a good medical institution, then 

you have to pay. Probably, if you manifest yourself in a good way, maybe you can be offered a job with 

this institution. All is about money. (Male, 20, 4 FG: Ethnic minority  young people, Russian 

speakers) 

3.6. Business development   

Promotion of  young entrepreneurship is important , but its impact on youth employment is not 

significant. Only a few respondents own their own businesses, while 25.0% intend to start a 

business in the next two years. The intention to start a business is more pronounced among men 

(30.9%) than women (20.6%). The proportion is also higher among urban youth than rural : 

28.5% vs. 23.2% answer certainly yes or probably  yes (Figure 3.22). In addition, e ntrepreneurial 

intent varies along education level: 35.3% among those with a high level vs. only 18.4% for 

those with a low  level (Table 130 in Annex ). 


















































































































