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Why a digital financial literacy strategy?

• Enhance consumer trust in digital financial services

• Empower consumers on security issues 

• Boost consumer awareness on digital financial 

services’ features and redress procedures

4 October 2018OECD – Russia Global Symposium2

NEW CHALLENGES!

 New products and services

 New players 

 New channels



Are there any specific challenges for young people?

• Young people are digital natives and tech savvy

• Young people tend to be more confident when using digital channels, which may lead 

them to overlook some safety rules

• The communication strategy to reach the young is different from other target groups 

(digital tools, social media)
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‘Digital financial literacy is key to creating a generation of informed consumers, 

capable of benefiting from the best that innovation has to offer.’

Carlos da Silva Costa, Governor of Banco de Portugal

in 5 tips for staying safer online



What has Banco de Portugal been doing?
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• Banco de Portugal’s Strategic Plan for 2017-2020 establishes 

digital financial literacy as one of its strategic goals 

• Awareness campaigns on the Bank Customer Website –

https://clientebancario.bportugal.pt

• Leaflets, booklets and other materials

• Training sessions and seminars at schools

• Media

• Digital Financial Literacy is also one of the priorities of the 

Portuguese National Plan for Financial Education 2016-2020

https://clientebancario.bportugal.pt/


Banco de Portugal launched a digital financial education campaign
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• This September, Banco de Portugal launched a digital 

financial education campaign for young people

#toptip

• Through Instagram - @bancodeportugaloficial -
and the Bank Customer Website -
https://clientebancario.bportugal.pt

• Through a brochure designed for secondary 
schools, available at 
https://clientebancario.bportugal.pt/en/material/
5-tips-staying-safer-online-toptip

https://www.instagram.com/bancodeportugaloficial/
https://clientebancario.bportugal.pt/
https://clientebancario.bportugal.pt/en/material/5-tips-staying-safer-online-toptip


Digital financial education campaign for young people
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5 TIPS
FOR STAYING 
SAFER ONLINE
#toptip
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Digital financial education campaign for young people
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• The campaign #toptip raises awareness 

among school-age children of precautions to 

take when using digital channels to access 

banking products and services

• This brochure was released at the Conference 

on Banking Conduct Supervision: new 

challenges ten years after the financial crisis 

(25th September 2018)

• This brochure will be distributed in secondary 

schools across the country 
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The Chin Family in Hong Kong

Investor Education Centre
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The Chin Family’s brief history

• Established in 2016 as a consumer-facing financial education platform

• Self-learning portal with a suite of digital tools

• Public engagement events

• Segment-specific education programmes

• Strong presence on social media

• Facebook fan page – over 60,000 followers

• YouTube channel – latest video uploaded saw over 900,000 views 

• The Chin Blog – average 40,000 views per month

• 41% of Hongkongers were aware of the Chin Family as of survey 
conducted in July 2018

https://www.youtube.com/watch?v=3-KQezv93-w&index=2&list=PLj_UXCi9qE27cB_2-uQY0DAyXVlMi4b_A


Edutainment
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Future Me Career Lab

• 6-week event held at a shopping mall in 2017 summer, 
engaging over 33,000 kids

• Borrowed concept from the popular job simulation 
games – provides fun and educational experience for 
kids aged 4-10 to “earn money” and learn what to do 
with their “income” 

• 6 careers to choose from, with each simulation lasting 
around 30 minutes including debriefing
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Fun learning experience

• Kids can then choose to:
• save their earnings at the “bank” which enables them to earn interest
• purchase a range of merchandize from the Chin Family store
• donate their earnings

• Around 40% of the kids put their wages into the “bank” to earn interest (given out on 
a weekly basis)

• Many parents found this mechanism meaningful in encouraging saving and 
introducing the function of banks and the concept of interest to kids
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Overwhelming reception  

• All sessions are fully booked
• 168 print, online and social media clips
• 31 NGOs/Schools participated
• Onsite survey with participants:

 98% of parents were satisfied with the event
 86% agreed it could help them teach their 

kids about money
 98% of kids enjoyed the event



Enlivening Seminars
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Health & wealth going hand-in-hand for retirees 

• Research showed that managing health and finance in retirement are the top 
concerns for retirees. And this programme highlights the relationship between 
health and finance.

• A series of 4 workshops exploring principles and skills in health and wealth 
management in retirement.

• The programme is run with partners, such as elder academies, non-governmental 
organisations and retiree associations. Our partners help recruit workshop 
participants and provide venues, while we provide speakers and education 
resources.

• The programme is well-received among partners and retirees, and pre- & post-
programme surveys showed: 

o Significant increase in financial knowledge

o Confidence of managing personal finance well in retirement increased 
significantly, from 40% to almost 80%
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Making financial education part of formal tertiary education 

• A two-session financial education programme targeting tertiary students is 
embedded into credit bearing elective courses (e.g. Personal Finance; Personal 
Financial Planning) that tertiary institutions offer to their students as general 
electives. 

• The two guest lectures focus on practical financial management skills and cover 
financial planning, responsible use of credit products, investment and insurance 
basics, etc.

• Scaled-up to covered 10+ tertiary institutions with Outsourced Financial 
Speakers, a model that we learnt from the Monetary Authority of Singapore 

• Surveys administered before starting the 1st guest lecture and immediately after 
the 2nd guest lecture (one month apart) showed encouraging results:

o % of students who agreed that it’s unwise to keep too many credit cards 
increased from 59% to 82%

o % of students who tracked their expenses (in the past month) increased 
from 28% to 65% (they were encouraged to use the Chin Family’s Money 
Tracker mobile app)
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Jonathan Hollow
Head of Financial Capability, Strategy 
& Innovation
The Money Advice Service (UK)
www.fincap.org.uk

Moscow, 5 October 2018

Innovating through 
the What Works Fund



The United Kingdom “What Works Fund” 
(June 2016 to Autumn 2018)

400+
applications

From many different types of 
organization, target group, 
delivery channel, all across the 
UK

 40,000 participants
 Seven projects delivered to 

more than 1,000 participants
 Included six randomised 

control trials
 60% of projects achieved 

Nesta’s Standard of Evidence 
Level 2 (on a 5-point scale), 
and the remainder have 
Standard 3

58
projects funded

Tripled the amount of evaluation 
evidence for financial capability 
in the UK – our innovation 
context was the very low level of 
usable evidence

Cost circa £9m. In many cases this included delivery as well as evaluation costs.

As a comparison, the UK Big Lottery Fund’s Realising Ambition programme 
funded 25 projects with just two randomised control trials, and cost £50m.

Our offer: if you are doing something anywhere in the UK to improve financial capability, 
we would be interested in paying for a formal evaluation of its effectiveness



Client Name

Standout projects
Young Money: training teachers and measuring the 
effects on students they taught

Generated positive outcomes for both teachers (in terms of 
their confidence and lesson delivery) and students. The 
effect of the training had the impact of increasing post-16 
students’ confidence in managing money to a level 
comparable with the older 18-24 age group. 

Open University: Managing money for the “just-about 
managing”

Online tool or face to face sessions aimed at encouraging 
financially squeezed people to think about their budgeting, 
build a small savings buffer, and avoid common debt 
pitfalls. Delivered to working age adults including social 
housing tenants, credit union customers and students. The 
workshop-based delivery of the content increased savings 
balances by about £100 within 1-2 months, the online 
version of the content by about £20-£30. The online tool 
has causal effects on behaviour, with almost no impacts on 
attitudes and feelings.

My Bnk:  “Money Twist” in schools

Money Twist approaches financial capability in a hands-on 
manner as young people  in schools debate, play games, 
watch video case studies, and involve physical activity in 
their learning. The programme demonstrated noticeable 
improvements in ability and mindset compared with a 
control group that did not participate (and showed no 
improvements). For example, 44% of Money Twist 
participants would now delay financial gratification, and 
31% would now make a spending plan and stick to it.

Optivo Housing, Centre for Responsible Credit: Rent Flex

Social housing tenants (with an average rent arrears of 
£290) could enter a scheme in which they underpaid and 
overpaid rent in months across the year, provided they 
undertook a budgeting exercise and engaged with an 
ongoing money guidance service. Reductions were 
measured in use of credit to meet essential needs, and 
money worries. Improvements were measured in living 
standards, physical and mental health, relationships, and 
working lives. After a year, 72% were reducing their arrears 
by overpaying contractual rent. 

For more information on all projects go to www.fincap.org.uk/en/articles/what-works-grant-funded-projects



Client Name

Какая привилегия представить 
вам в Москве - Спасибо большое!

jonathan.hollow@moneyadviceservice.org.uk
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FINANCIAL EDUCATION AND FINANCIAL 
LITERACY PROJECT 

FOR THE RUSSIAN FEDERATION: 
REALISATION AND INNOVATIONS 

Anna Zelentsova, advisor, 
the M inistry of Finance of the Russian Federation 
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PROJECT IMPLEMENTATION MODEL

The Project is implemented by reference to specific features of the 
Russian Federation: 

 large area and different density of population in constituents;
 different level of infrastructure development;
 lack of staff and educational materials at the early stage, the need to carry

out testing and assessment.

Phased implementation of the Project:
• 2011 – 2013 – development of the competency framework for students and adult 

population, development of methodology, study guides and programs, assessment 
system of implementation efficiency and financial literacy level monitoring, and 
approbation.

• 2013 – 2017 – broad approbation, final review and correction of methods, 
development of information and methodological support of the Project and human 
resources development system.

• 2017 – 2020 – dissemination of obtained results.
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PROJECT GEOGRAPHY
Kaliningrad region

Republic of Tatarstan

Krasnodar region

Stavropol region

Altay region

Volgograd region

Saratov region  

Arkhangelsk region

Tomsk region    

2 PILOT REGIONS SELECTED in 2011
 Kaliningrad region

 Volgograd region

7 REGIONS JOINED in 2013
 Altay region

 Arkhangelsk region

 Krasnodar region

 Saratov region

 Stavropol region

 Tomsk region

 Republic of Tatarstan

NATIONAL PUBLIC AWARENESS CAMPAIGN COVER ALL REGIONS

will receive methodological and information support and 
educational materials 

MORE THAN 60 REGIONS OF RUSSIA

Regional programs take into account the best practices of 
pilot regions and the first results of the Project.



vashifinancy.ru

CAPACITY BUILDING IN THE REGIONS 

REGIONAL FINANCIAL LITERACY 
CENTERS ARE CREATED IN
 Arkhangelsk region
 Altay region
 Volgograd region
 Kaliningrad region

 Saratov region
 Stavropol region
 Tomsk region

 INFRASTRUCTURE for counseling and education for citizens is formed.
 CONSULTING citizens on personal finance management and consumer protection, training of different 

target audiences and distribution of information through different channels are arranged.
 EDUCATIONAL ACTIVITIES FOR SCHOOL TEACHERS AND EMPLOYEES ENGAGED IN LIBRARY 

SYSTEM are being arranged in the framework of the round tables, seminars, webinars, workshops 
(more than 15 000 people).

 EDUCATIONAL ACTIVITIES FOR DIFFERENT TARGET GROUPS are being arranged. More than 500 
000 completed trainings, including: preschoolers – 10 000, schoolchildren – 200 000, students and 
youth – 70 000, adults – 220 000.

 REGIONAL SOCIAL RESEARCHES of financial literacy level is being conducted, results are taken in 
the account within the adjustment of regional programs and events. 

 REGIONAL PUBLIC AWARENESS  CAMPAIGNS are being conducted. 
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Financial literacy Copywriting

Consultants

People

1: 10 000

Local 
newspapers

Local 
Internet
portals

Social 
networks

TV and 
Radio 

Newsletters



vashifinancy.ru

-Lectures

-Classes 

-Parents online 

meeting

DISTANT LEARNING DIGITAL EDUCATIONAL RING IN ARKHANGELSK 
REGION 

13-17 лет

13- 17 YEARS OLD STUDENTS 

> 5 000 students
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understanding the trade-off between 
risk and rewards in choosing financial 
products

understanding the importance of 
having a financial cushion for life 
emergency and crisis situations

compare alternatives before obtaining a 
credit

know what administrative/legal actions
to be taken having discovered a deceit 
by a provider of a financial service
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68%

60%
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63%
64%
65%
66%
67%
68%
69%

2012 2015 2018

% of active and 
potential low- and 
middle-income users 
of financial services in 
participating regions 30%

35%

37%

25%

30%

35%

40%

2012 2015 2018

Аудитория: 
действительных и 
потенциальных 
потребителей финансовых 
услуг с низким и средним 
уровнем доходов в 
пилотных регионах 
Проекта

% of active and 
potential low- and 
middle-income users of 
financial services in 
participating regions
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of financial services in 
participating regions
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Аудитория: 
представителей всех 
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% of active and 
potential low- and 
middle-income users of 
financial services in 
participating regions

KEY PROJECT INDICATORS
for pilot regions (Kaliningrad and Volgograd regions)
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GOOD IDEAS FUND
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• The Good Ideas Fund is a competitive mechanism aiming to support the grass-roots initiatives 
in the field of financial literacy, development of the financial education and consumer rights 
protection. 

• Over 65 initiatives from different regions of Russia – from Kaliningrad to Far East have been 
supported, including the ones focused on vulnerable groups of population.

Good Ideas Fund supported the creation of:
10 education kits

Over 30 educational programs and electronic 
educational resources
Over 100 video materials including tutorials, 
social advertisements, and lectures
2 mobile apps for iOS и Android

42 printed materials and a board game
posters of outdoor public service advertising 
are placed in streets of Moscow and other 
cities
supplements on financial literacy to teaching 
and learning aids in 7 compulsory school 
subjects

5 issue-related stories on financial 
literacy, integrated into the television 
drama series 
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City quest for youth “Financial 
navigator”

Play city quest and:
1. Explore city financial 

infrastructure
2. Visit banks, businesses and 

official institutions
3. Find out about their 

functions
4. Make good decisions
5. Give financial literacy advice 

to other people

How can I:
• Choose credit product?
• Save money?
• Get free service?
• Apply for tax reduction?
• Pay for credit?
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Children’s Financial Summer Camp

• two weeks 
• 36 secondary school students 
• from 22 regions 
• games, master classes, 

trainings, quizzes, case studies 
and much more

• dissemination of Financial 
Summer Camp know-how 
among 502 school teachers 
from 17 regions
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Boarding Game
• Developed in 2016 for 

teenagers (14 – 17 y.o.)
• Light version developed in 

2018 (for kids 9 – 13 y.o.)
• Available professionally 

printed (limited quantity) + 
online as Print & Play

• Competitive game 
mechanism

• Players learn how to plan 
personal finance and get to  
know basic financial services

• Colorful, entertaining, fun!
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