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Financial Services and Financial Literacy 

• There is a district need for improved financial 

literacy.   This need spans age, ethnicity, 

gender, region, income, wealth and most any 

other segment you can imagine. 

 

• Whether it is: 

• the university student just starting out 

•  the family new to Canada not familiar 

with the Canadian financial services 

industry  

• a husband and wife preparing for 

retirement 

technology can make it easier for Bank’s to 

communicate and educate. 
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Banks and Financial Education 

• The key to building a successful literacy program is understanding the 

audience, offering unbiased knowledge that is appropriate to the 

customer and in a way that is aligned to their needs. 

 

• Banks have a opportunity to use technology to create compelling 

experiences that support financial  literacy and provide value added 

services to our customers.   Some examples of financial education 

through technology at RBC are: 

 

• Advice Centre 

• myFinanceTracker 

• Surface 
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Online and Mobile – The Foundation 

• The online and mobile channels offer Banks a unique 

way of connecting with customers when and where they 

want to.   Providing customers with an easy way to 

access information is foundational component of literacy 

using the digital channels.. 

 

• RBC has been a leader in the digital space since the 

launch of our first web site in 1995, followed by our online 

banking offering in 1996. 

 

• These online properties provide users and customers 

access to tools and information.   Extending access to 

information from the traditional Bank network to the 

consumer. 

 

• The recent changes in Mobile adoption in Canada have 

further allowed customers easier and more frequent 

access to information. 
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RBC Advice Centre 

• Online destination about financial services. 

 

• Videos, articles, client stories, tools and 

calculators on various topics: 

• Borrowing with Confidence 

• Getting more from everyday Banking 

• Protecting What is Important 

• Saving and Investing 

• Taking Care of My Business 

 

• Presented in plain, easy to understand 

language 

• Real employees and customers 

• Articles supported by links to related 

information and tools 
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Helping Customers Understand Their 
Finances 

• RBC Online Banking clients have 

access to myFinanceTracker, 

allowing them to take control of 

their finances.  Core features of 

myFinanceTracker include: 

• Expense Analysis 

• Budget Management 

• Spending Categorization 

• Financial Calendar and Alerts 

• Alerts 
 

• By allowing clients to categorize 

transactions, view reports, manage 

budgets clients can easily see there 

spending habits. 
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• myFinacneTracker automatically turns 
data from the static traditional account 
statement into an easy to visualize 
information, allowing customers to drill 
into the information providing them with a 
new way of viewing and understanding 
their finances. 

 

• Revelations about where and how 
they are spending are common with 
myFinanceTracker users. 

 

• This tool is available online for customers 
to use by themselves however they do 
come into our locations armed with this 
information to seek further advice. 
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SURFACE 

• Technology innovation is not just 

limited to the new self service 

channels. 

• There are opportunities to bring 

innovative technology into our 

traditional branches as well. 

• Surface provides a bit of theartre to 

spark  conversations about a 

client’s needs.    It provides a fun 

way for clients to get some basic 

financial literacy. 
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SURFACE:  The Big Picture 

• By touching one of the Big Picture cards, for example “Borrow with Confidence”,  
information appears that is easy to read and understand.  

• The customer can receive further information by simply touching one of the short 
videos, or if in a hurray, they can email an informative summary to their home.   

• At the end of the short experience, the client is directed to visit the appropriate 
area of the branch for more detail on that topic. 
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SURFACE:  Drop A Coin App. 

• By touching the “Drop a 
Coin” section of the home 
page or simply dropping a 
coin on the screen, a new 
screen appears that allows 
the customer to see how 
much a simple investment 
would be worth in the future.  

• The customer slides over 
coins into the Tax Free 
Savings Account jar and it 
automatically calculates for 
the customer showing the 
value of  regular automatic 
contributions and compound 
interest in a TFSA.   

• At the end of the experience 
they can watch a short video 
on TFSAs. 
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• Social Media 

• Customers are seeking advice and information in new ways. 

• We have always relied on friends and family for advice 

• Social media and social networking allow customers to connect and learn 
from each other. 

• Financial Instructions have an opportunity to participate in these 
conversations either as an active participant or as a facilitator 

 

 

• Collaboration 

• Connecting customers and employees with to the right person to assist with  
financial needs has always been a challenge, especially in a country as 
large as Canada 

• Collaboration technology such as telepresence, chat, instant messaging, 
video and screen sharing will allow customers to connect with 
knowledgeable staff from anywhere.     

Future Trends 
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• The Advice Centre, myFinanceTracker and Surface are just a few 

examples of how RBC is using technology to increase financial 

literacy. 

 

• Increased financial literacy benefits both the consumer and 

Financial Services organizations.  By helping Banks raise product 

and service awareness as well as increasing the financial literacy 

of their customers we all win. 

 

 

 
 

 

Financial Services and Financial Literacy 


