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OECD Financial Education Project
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• In 2003, the OECD 
launched a 
comprehensive 
horizontal project on 
financial education 

Launch

• Serviced by the 
OECD Committee 
on Financial Markets 
and the Insurance 
and Private 
Pensions Committee 

Objectives
• Data collection

• Analytical framework

• Awareness 

• Good practices and 
principles

Results



The importance of 
financial education and 
awareness for credit 
users
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Need to strengthen consumer awareness

• Increase in household debt

Changing importance of credit

• Low consumer awareness of terms and conditions of credit

Flexible regulation on disclosure

• Consumers new to credit are often ill-equipped to make informed decisions

New credit users

• Increased role of brokers and financial intermediaries in credit markets

New credit players

• Increase in parallel credit markets outside of the regulatory framework

New credit products

• Decreased trust in the transparency of lenders

Confidence and market dysfunctions
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Contemporary areas for concern
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Changing 
mortgage 
market

• Fee oriented 
market

• Mortgage 
brokers

• Effects of 
securitization

• Subprime crisis

Alternative 
credit 
markets

• Alternative 
banking 
products

• Fringe lending
• Predatory 

practices

Information  
Sharing 
platforms

• Credit bureaus
• Credit reporting 

agencies

Credit 
counselling

• Private vs. 
public

• Mandatory vs. 
voluntary

• Sources of 
funding



Good practices for 
financial education on 
credit products
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Preliminary Direction

• The role of governments and other authorities

Public action

• Financial institutions, Intermediaries, and Information Sharing Platforms

The role of market players

• Industry associations, consumer associations, trade unions and NGO’s

The role of social and business partners

• Importance of the protection and awareness of consumers

Special consideration for mortgage products 

• Assessing needs, existing programmes, mechanisms and tools

Recommendations on programmes
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Public Action
The role of governments and other authorities
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• Public policy and regulation

• Government tools, information, publications, etc.

• Right infrastructure (e.g. Information sharing platform)

Overarching responsibility to enhance 
public awareness through:



Role of Credit Market Players
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• Includes Alternative banking institutions

• Market players should be trained, qualified and regulated

• Accountability: Information distinguished from advertising and promotion

• Due diligence in assessing consumer profiles

Financial institutions

• Subject to the same requirements and oversight as other financial 
institutions

Intermediaries

• Should be promoted

• Play a role in promoting public awareness

Information sharing platforms



Special Mortgage Considerations
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Consumers should have the tools to determine how much they can afford

Consumers should understand the consequences of providing false information

Consumers should be free to obtain multiple quotes

Clear and transparent disclosure on mortgage agreements should be promoted

Mortgage lenders should be responsible to determine consumers capacity to repay 



NEXT STEPS
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Next Step
International comparison:

Development of a multi-country survey on credit
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Increase understanding of credit products

Identify challenges affecting credit users

Consumers exposure to risk

Household level of indebtedness

Describe credit market/product driven issues 

Gain an understanding of regulatory regimes

Identify initiatives to enhance financial literacyCredit 
Survey



Next Step
Obtain input from the

International Network on Financial Education
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• International issues related to financial education

• New developments

• Country specific experiences

• Exchange information on good practices 

• Provide input on OECD guidelines and principles 

The purpose of the network is to bring together 
high-level public officials from OECD and non 
OECD countries to provide feedback and discuss:



THANK YOU 



Bruno.levesque@oecd.org
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